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American Can 


Quality canned foods 
need quality cans 


LX months ina sanitary can is not going to 
change poor quality canned foods to good. 
That’s too much to ask of the tin can. 


But the packer may reasonably hope that his 
pack will maintain its original quality in the 
can—if he uses good cans and makes good 
double seams. 


The responsibility for the food quality lies 
with the packer, of course. Our part is to 
supply, as you need them, cans that will safe- 
guard your pack, and to do all in our power 
to help you make tight seams. In other 
words—American Cans and Service. 
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“We excel Our Labels 
in Designs are the Thghes est Standard 
of Artistic erit for Commnyereial Value. 


Ask for our Superior Line for your a Grade. 


Stecher Lithographic ©. 
Rochester, N-Y. 
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Ayars “NEW PERFECTION” Pea and Bean FILLER 


No valves to wear out and leak brine on the 
floor. 

Will not waste brine. 

Fills absolutely accurate. 

Has positive can feed. 

Does not cut Peas. 

Guaranteed capacity up to 129 cans per minute. 
No Cams. No Levers. 

Has no RUBBERS to catch cans after they 
become worn. 

Only Filler for BAKED BEANS. 

Has separate measure and separate saucer. If 
measure fails to drop part or all the quantity of 
beans the can will show slack to inspector. 


Model made for No. 1, 2, 3, & 10 cans. 


AYARS MACHINE COMPANY sew sex 


NEW JERSEY 


BROWN, BOGGS CO., LTD., HAMILTON, ONT., Sole Agents for Canada 
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THE WHEELING 
SANITARY CAN THE No. 100 MACHINE 


IS THE PERFECT CONTAINER 


WHEELING CORRUGATING CO., CAN DEPARTMENT 


Wheeling West Virginia 


NEW YORK OFFICE CHICAGO OFFICE INDIANAPOLIS OFFICE 
Room 1313-32 Broadway 1966 Conway Building Transportation Building 


DALLAS, TEX., OFFICE COLUMBUS, O., OFFICE 
517 Dallas County State Bank Bldg. Columbia Building 


MAKE YOUR CORN POPULAR. 


Wash it. Get nd of all dirt. Make it open clean. Then the consumer will demand it. But do the job on the 
MONITOR Corn Washer. It does the work perfectly and yet it does not bruise. The corn lays quietly on 
the traveling belt, while cleansing streams are applied from both top and bottom. Its work is thorough. 


SPECIAL AGENTS 


Canadian Plant HUNTLEY MFG. CO. ar 


HUNTLEY MFG. CO., Ltd. BROWN, BOGGS CO., Ltd. 
Tillsonburg, Ont. P. O. Drawer 25 SILVER CREEK, N. Y. 353 XING ,SPRAGUE CO. 
FRANK E. RUNDLE 

88 32nd. St., Milwaukee, Wis. 
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EDITORIAL 


N EXPECTED Developments—The efforts to arrive at a 
U mutually satisfactory ground in the matter of swell allow- 

ances or guarantees, satisfactory to both buyer and seller, 
are bringing out some of the hidden secrets of canned foods 
trading—holding canners up to the view of fellow-canners in a 
way that ought to prove beneficial. But will it? Most canners 
are vehement in their assertion that half of one per cent is all 
wrong—entirely too high and all that. Many of them have actu- 
ally come to the real, today fashion of all mercantile houses, 
that there should be no such guarantee at all, but that the repu- 
tation of the house, the canner-seller, which will follow its goods 
and always be 100 per cent responsible for them, is all that is 
called for or necessary. There are not many in this up-to-date 
today-fashion of progressive business, but the number is in- 
creasing. And yet, when the discussion is on, what do we find? 
That the Chain Stores are demanding and will not trade other 
than on the basis of a flat half of one per cent, and the sellers 
are meekly bowing their heads and granting these demands. 
The age-old story of the canning industry: when a good buyer 
demands, the canner-seller grovelingly submits. It has always 
been so, whether it be the matter of a swell guarantee, an unjust 
rejection, a claim for price reduction, or an expired discount 
date—in the face of the good buyer, the canner has no backbone 
at all, and has never stood up for his rights. And the worst 
of it is that the buyer looses all respect for the seller because 
he is so jelly-spined. Nobody has any use for the fellow who is 
always bickering over trifles, but every man has a deep and 
lasting respect for the man who stands firm for what he knows 
is right. When he tries to “put one over” on the seller, the 
buyer does not feel aggrieved when his attempt is blocked. If 
he be worth his salt, he merely smiles and remarks that if he 
had not asked for it, he would not have gotten it and lets it go 
at that. It is made harder for the canner-seller, we grant, be- 
cause usually the broker is the Mephistopheles in the picture, 
urging the canner to do it, because he wants to protect the sale; 
but that does not excuse the canner. If the occasional canner— 
and not always the so-called little fellow, by any means—is 
going to grant special favors to some buyers or to any set of 
buyers, it is going to be impossible to bring any kind of uni- 
formity into this very important feature of trading. The can- 
ners all know that they cannot afford to grant a flat allowance 
of half of one per cent; or, if they think that it would be better 
to grant this and add it to the cost—there’s the rub—then let 
them make up their minds and act one way or the other, but 
hang together or you will be hung singly. 


ARYLAND Has Lost Her “Rep”’—This same discussion of 
the swell guarantee has developed another angle of inter- 
est, and that is that the products of two well-known 

tomato canning States—not in the Tri-States—are frowned upon 
by the buyers. It seems the committee from the wholesale gro- 
cers was willing to admit that half of one per cent on tomatoes 


was generally too heavy, but they added, except tomatoes from 

and , naming these two well-known States, and 
they added they would not accept their goods if a 5 per cent flat 
allowance were made. This is a severe stricture upon the can- 
ners of these two States, and they will have to pull themselves 
together and get out from under such a cloud. As we say, their 
pack is almost entirely tomatoes, and each State has a very large 
number of small canners. There must always be some poor 
canners in the business—men who do not use care enough in the 
packing of their products—men who pay but slight attention to 
the fundamental requirements of a factory producing food for 
humans—and who, therefore, have a too high spoilage, and the 
quality of whose products is not to be boasted of. But that two 
whole States should come under this charge is not to be toler- 
ated, and these two States must take themselves in hand and 
correct the trouble.’ They have both been long in the business, 
just as has Maryland, but despite the damning too frequently 
administered to Maryland canners and Maryland products, they 
can see that Maryland has made her correction wherever needed, 
and the anathemas now will be directed at them and no longer 
at Maryland Maryland will relinquish her bad reputation with 
pleasure. 


THE CANNED FOODS LABEL 


What May We Do to Have It Clearly Reflect the Contents of the 
Container Upon Which It Appears? 


NDER that heading, in our June 25th issue, we published 
U an article that has had the attention of the entire industry, 
and has been widely read and approved by all classes of 
men interested in the canned foods industry. The interest with 
which it was received testifies to the fact that all men are 
awakening to the urgent need of intelligence in the canned foods 
label—a late awakening, but, nevertheless, an awakening—and 
there is not a canner in the business who can afford to continue 
asleep on this important question, who can continue to ignore it, 
or continue to use the old, meaningiess labels very much longer. 
In the words of the late Theodore Roosevelt, we are faced with 
a fact and not a theory—the fact that the canners must hence- 
forth label their goods so that. anyone—not just themselves, 
their broker and none other—may understand just what to ex- 
pect when the can is opened. It has been repeatedly said that 
buying canned foods is “buying a pig In a poke,” because the 
buyer can have no sight of the goods until the can has been 
opened. And just for an instant suppose the buying public took 
it into its head to make the retailer open the can before accept- 
ing it, like plugging a watermelon before buying! Can you see 
the perfect mountain of difficulties you would have to face? 
Talk about half of one per cent allowance to the buyers—why 
you would have to put your goods out on consignment. With a 
chance to bicker on the contents the housewives of our country 
would reject the can for all manner of reasons, compelling the 
retailer to cut another can, and then might decide not to buy at 
all. The next customer would not touch the opened cans because 
she could not tell how long they had been opened, and so on. 


: 
ie 


That may sound farfetched, but it brings out the point, i. e., 
that you ask the consumer to accept the goods in good faith. 
How all important, then, is it that you keep strict faith with that 
request, and tell her the truth, the whole truth and nothing but 
the truth on the label, which speaks for you. It is not only 
common decency, but common sense. The wonder is that the 
consumption of canned foods has grown to even a small per- 
centage of its present stature, when you consider how the can- 
ners have deliberately tried to keep the truth from her; how 
they have seemed to use every effort to befog the very informa- 
tion she is entitled to, and how they have lied and lied and lied 
in all too many instances. . 

This question is not of our making. There is not a packer 
among you able to use the brains God gave him, who has not 


seriously considered the effect upon the market if, or whenever, 
full crop yields permitted all canners to run to capacity. Dame 
Nature must recognize that the canning industry is truly in its 
swaddling clothes, and that these infants need motherly atten- 
tion and care, or, at least, she has always stepped in to keep the 
industry from gorging itself and later wreathing with a terrific 
bellyache, by reducing crop yields. There is nobody else to 
thank, and we know no better time than right now, and this 
year, for this consideration. But this kindly old lady may grow 
tired of pulling the canners out of the holes they continually 
make, out of the danger they walked into with their eyes wide 
open—and then what? 

“An ounce of prevention is worth a pound of cure” is an 
axiom as old as the hills, and it is to provide this ounce that the 
far-sighted men of the industry have grasped the urgent need 
of Intelligent Labels on all canned foods. We believe it to be 
absolutely true that if every can of foods were so packed and 
so honestly labeled that the purchaser would feel completely 
satisfied with the purchase—because she knew what she was 
buying—old lady Dame Nature would never have to destroy a 
crop to save the canners, but could be as lavish as she pleased 
and still the supply would never overlap the demand. 

That leaves in every shade of quality produced by Nature, 
but demands a truthful, clear, understandable definition by the 
greatest experts in the world, the cooks to the public, the can- 
ners. 

Needed? Why, all the world, except the canners, has rec- 
ognized the urgent need of this for years, and, what is more, the 
time is now here when it demands it. We repeat: it demands it. 
It is not whether the canners care to do it or not. As we heard 
aman say recently: “They must got to do it.” 

We invited discussion on this by the canners, and, of course, 
got no reply from canners. Here is a letter from a man who has 
studied the canning industry more intently than any other man 
in the country and is, therefore, more familiar with it, and whose 
opinion every reading and thinking canner existant would take 
without hesitation. He possibly would not object to the use of 
his name, but we have not asked him, and, therefore, we with- 
hold it. He says: 

“My Dear Judge: 

“T hope you can keep up your good fight on the two 
points: straight, honest labeling and the manufactur- 
er’s name on the label. I can conceive of no greater 
drawback to the use of canned foods than the foresaid 
unintelligible method of labeling. I think, or, rather, 
thought, I knew some of the stories surrounding the art, 
and as we are rather good buyers of canned foods, when 
we can get the kind we want, I tried my skill on several 
Oakland groceries, and give it up. I am no better than 
a novice, only I know when I am cheated. 

“The name of the manufacturer on the label would 
do more than any self-inspected or Government inspec- 
tion to eliminate the unfit and substandards now upon 
the market. You and I both know how the wholesale 
grocer won out on the original fight, but past experience 


should be sufficient to cause a rectification of that ac- 
tion.” 
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.The writer is an authority on the packing of canned foods, 
and if any man can lay claim to the term, he can—that he 
“knows” canned foods. And yet even he cannot go into a fine 
grocery and “know” what he is buying. And he knows, too, 
how all important is that other requisite, the name of the manu- 
facturer on every package of food. The Bureau of Chemistry 
knows that also, and why it does not move to have that require- 
‘ment added to the Pure Food Law has always been a puzzle to 
us. More of that later. 

The Editor of the Modern Merchant and Grocery World, of 
Philadelphia, has been a writer on food subjects and an author- 
ity on food selling for many years, and he makes a very worthy 
suggestion, in commenting upon the article referred to. After 
quoting passages from the article, he continues: 

“While there are differences between the same prod- 
uct when grown in different places, still there is one 
quality which they all have in common, viz: they are 
either first grade, or second, or third, and each of these 
grades has a definite meaning which can easily be ex- 
plained to consumers. It might not be an unworkable 
idea to adopt the simple designation first grade, second 
grade, or third grade, and explain on every label, first 
grade California lemon cling peaches means so and so, 
second grade means so and so, third grade means so 
and so. Any consumer who bought a can of second- 
grade peaches, therefore, if he had interest enough to 
read on his label what second grade meant, would know 
pretty well what he was getting, wouldn’t he? The 

reason is that the first, second and third still have a 

meaning, while such terms as fancy, standard, extra 

standard, choice, etc., have been so corrupted and dis- 
torted that they have no meaning at all to the consumer 
and not much to the trade.” 

The canners will consider it heresay to say that fancy, extra 
standard and standard mean nothing, but the writer is absolutely 
correct; they do mean nothing, or worse than nothing, and the 
industry should get clear away from them. While we were at 
work on this very article, we were asked the Canadian require- 
ments on labeling No. 10 water packed fruits, and the inquirer 
told us that he intended labeling them “standard » packed 
in water,” and was mainly interested in the size of type re- 
quirede If fruits packed in water and intended for re-cooking 
or pie making are “standard,” why complain if the public throws 
up its hands and says it can understand nothing of our system? 
He meant that the goods are “standard” of pie stock, but that 
has no meaning for the public. 

We must change our vocabulary and use words and expres- 
sions which the public can understand, and the task of design- 
ing an intelligent label is not as hard as it might seem. It re- 
quires merely honesty of purpose and plain Americanese, and 
every canner can do it if he wants to. 


GOVERNMENT WANTS BEETS 


BEETS—Marine Corps, Quartermaster’s Department, Wash- 
ington, D. C., July 11, 1923. SEALED PROPOSALS, in dupli- 
cate, will be received in this office until 11 A. M., August 9, 1923, 
and then be publicly opened for furnishing 325 cases BEETS, for 
delivery to Depot Quartermaster, Naval Operating Base, Hamp- 
ton Roads (Sewell’s Point), Va.; 250 cases BEETS, for delivery 
to Post Quartermaster, Marine Barracks, Parris Island, S. C. 
and 425 cases BEETS, for delivery to Post Quartermaster, Ma- 
rine Barracks, Quantico, Va. Samples required. Proposal blanks 
and other information may be obtained upon application to this 
office. This office reserves the right to reject all bids or parts 
thereof, and to waive information therein. Bids from regular 
dealers only will be considered. Schedule No. 41. C. L. McCaw- 
ley, Brigadier General, The Quartermaster, 
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dy A Positive Test 


“BLISS” No. 14-K Automatic Water Tester 


HE better your tester is, the better are your 
e em It enables you to keep the rest of the 
machines in the can line right up “to the mark.” 
The large number of pockets in our machine and 
the smooth and uniform travel of the carrier wheel 
reduces the agitation of the water in the tank to a 
minimum, making it easy to detect leakers. 


WRITE NOW FOR DETAILS 


Bliss for Machinery 


E. W. BLISS CO. Xs woxxs BROOKLYN, N. Y., U.S. A. 


SALES _ DETROIT CLEVELAND CHICAGO PITTSBURGH ST. LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES ( Dime Bank Bldg. Cleveland Discount Bldg. Peoples Gas Bldg. Oliver Bldg. Boatmen’s Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Nat'l Bank Bldg. 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 
REPRESENTED ON THE PACIFIC COAST BY 
BERGER & CARTER CO.—San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 


No. 336 


USE 


HAMACHEK IDEAL 


VINERS AND VINER FEEDERS 
For Better Pack of Peas at Greater Profit 


FRANK HAMACHEK, KEWAUNEE, WIS. 


Manufacturer of Ideal Viners, Viner Feeders and Chain Adiusters 
ESTABLISHED 1880 
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Conditions Of Crops In All Sections 


Crop Reports By Canners 


[Notice—If canners would but recognize the oppor- 
tunity offered through The Canning Trade for a free 
exchange of this highly important information, this 
page would grow to several pages each week. Trouble 
is, when a canner is asked to report on his ¢rop condi- 
tions, he grows fearful that the information will get to 
the buyer, and so he refuses, or neglects, to send in a 
report. Truth is, the buyers get the information in 
other ways, and sometimes wrongly, and the only re- 
sult from the canners’ refusal is that fellow-canners 
are kept in darkness. And some rejoice in that. It is 
a huge mistake for the canners to act this way. If all 
canners would be free, and honest, in reporting exact 
crop conditions, it would tremendously benefit the entire 
canned foods market—not hurt it. And to lie in such 
reports is to simply cheat yourself playing solitaire. 
If the crops are there, the peak will come from them, 
and just when you think the market should be about 
free of goods, those goods come creeping out, market 
advances are checked and doubt spread, hampering all 
operations. If all canners knew the crop conditions of 
others, all could operate more intelligently, guiding 
their courses accordingly. The canner who withholds 
his crop information is like the ostrich that hides its 
head in the sand and thinks no one can see him. Don’t 
be an ostrich. 

Every week we send out hundreds of return postals, 
get back a few. Don’t wait to be asked by mail; take 
this invitation and frequently report your crop prog- 
ress. Rest easy as to who sees these—for 90 per cent 
of our readers are fellow-canners, and the other 10 per 
cent are brokers and a few buyers. We earnestly invite 
you to help make this a most important Bureau, and 
we feel that we can count upon you.—Editor.] 


Frederick County, Md., July 10—Early sugar corn prospects 
§0 to 70 per cent normal. Rain would be a big help this week. 
Late planting in better shape, but early rains needed to make 
normal yield of late plantings. The average yield of sugar corn 
at this writing will be below the average for this section last 
year. 


Red Lion, Pa., July 9—Our acreage is slightly below normal. 
Crops are late, due to an exceedingly dry spring and summer. 
Owing to extensive road construction, help is hard to get. Many 
of the smaller farmers are letting fields go uncultivated and are 
working on roads and construction and factory work. They say 
it pays them better to work for wages than to farm. 


Stewartstuwn, Pa., July 10—Canning crops somewhat re- 
tarded by dry weather are now thriving and promising. Acre- 
age on beans and corn normal, and prospects for good packs. 
Tomatces below normal. 


East Pembroke, N. Y., July 10—Pea crop 60 to 70 per cent 
of normal. Corn crop 70 to 80 per cent of normal. We expect 
that the peas will go about 60 cases tc the acre on early peas, 
and about 75 to 80 cases to the acr2 on lates. We have no in- 
formation of value on beans. 


Celina, Ohio, July 10—Both Alaskas and sweets are in, with 
about 60 per cent normal yield. Tomato acreage under contract 
normal, but, due to plant shortage, it will be cut down 25 to 40 
per cent, and is about three weeks late. 


DeGraff, Ohio, July &-—Pea-camning season is over. Had 
hot, dry weather, which cut us short. Pack about 60 per cent of 
normal. Sweet corn got a late start because of above-mentioned 
conditions. Recent rains, however, brought it out, and it is now 
growing fine. Prospects are for normal pack, 


Crothersville, Ind., July $¢-—Weather conditions for the grow- 
ing of tomatoes in Southern Indiana have been fairly ideal all 
season. The only trouble we have had is a little too much rain 
in the last few days, which hag prevented the growers from giv- 
ug the tomatoes the proper cultivation. The prospects for a crop, 
however. are fair. It is early to predict as to the outcome, as 
many things can happen to the crop before it is in the can, Our 
acreage is about normal at all six of our canneries. 
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_ Fowlerton, Ind., July 10—Canning crops here are looking 
fairly good, considering the season. Spring was late, and it was 
hard to get plants, and was very dry about setting time. But 

ave had some fine rains since setting, and tomato plants are 
looking very well. Acreage 75 per cent of normal; prospects 
are pretty good at this time for crops. 


_ Shirley, Ind., July 9—Our acreage is only 150 this year, 
while we had 200 last year. And it doesn’t look like we would 
have over 50 per cent of a crop this year. 


Colby, Wis., July 9—Peas, 50 per cent of crop. Hot weather 
shortened pods and rushed maturity. 


Coleman, Wis., July 9—We will start packing wax beans on 
the 16th. Corn, beans and beets at this time look like a normal 
crop. We have had plenty of rain here. 


Columbus, Wis., July 9—Alaska pack finished, short one- 
third. Shortage on larger siftings, more smaller siftings than 
usual. Wisconsin’s Alaskas run heavily to extra standards; 
fancies. very scarce. Sweet pack just starting; prospects only 
fair. Too early to estimate. Weather has been favorable for 
past week, but much damage was done by the same drouth and 
intense heat, that hurt the Alaska pack so badly. 


Sheboygan, Wis., July 9—Acreage in peas is up to normal, 
but crops will not average 75 per cent at best. The extreme 
heat, coupled with drouth, during the latter part of June has 
curtailed the pack. 


Kaysville, Utah, July 5—Alaskas, 120 per cent; sweets, 100 
per cent. Tomatoes, acreage, 110 per cent, condition 90 per cent. 
Beans, acreage 100 per cent, condition 90 per cent. Cherries, 
60 per cent. Apricots 40 per cent. 


Seattle, Wash., June 30, 1923—These are the days when the 
canner’s hair gets gray or he loses such hair as he has. Soon 
the buyer will begin to get the echo of some of the astonishing 
things that are happening with the Northwestern pack, and then 
there will be some more hair lost. 

The weather is just wrecking the Northwestern canning 
season. One day there are rains, and then two days later the 
thermometer reaches an unheard-of level. Here are some of the 
events as they affect special commodities: 


Strawberries—The hot weather murdered the Etterberg crop 
of Oregon, and the wet weather reduced the percentage of fancy 
Washington strawberries to where canners are having about as 
much trouble completing their fancy packs as the Oregon can- 
ners who have no strawberries at all. 

Oregon canners are having great difficulty in completing 
their orders. Some will be short, and there is almost no surplus 
in the State. 


Well-graded fancies will be difficult to buy in Washington. 

Royal Anne Cherries—Rains have caused a general splitting 
of Oregon cherries. Deliveries generally will be short and much 
of the quality will not be good. 

Loganberries—A temperature ranging from 100 to 108 in 


different parts of the Willamette Valley cooked the early logan- 
berries on the vines this week. The prettiest loganberry crop in 
the history of Oregon was seriously damaged as far as early 
canning is concerned. The volume and the general character 
of the crop will depend upon the weather of the next ten days. 
A few more hot days and the record loganberry crop will be cut 
to a shriveled mixture much Iike last year. 


Raspberries—Excessive heat did serious damage to Oregon 
crop just beginning to ripen. 


Bartlett Pears—General market ideas of growers are stif- 
fening because of excessive drop in California. : 

This wave of trouble has been accompanied by a consider- 
able inquiry for strawberries and raspberries from jobbing cen- 
ters adjacent to Michigan and New York. Apparently the ex- 
cessive hot weather in the East has interfered with the fast de- 
velopment of these very delicate berries. 

The troubles of the season are being very fully cleared as 
far as the size of the pack is concerned. The buying interest is 
thus far mostly confined to conversation. Apparently there is @ 
good deal of buying yet to be done, especially if Eastern fruit 
crops fall below expectations, but there is as yet no force oF 
strength to this buying. About the only man who seems to 
interested in developing this buying is the sales agent. The 
canner has troubles of his own. If you doubt it, come out with 
us and try to talk with one of these canners about some more 
selling. 


| 
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TLANTIC C ANS HIGHEST QUALITY 


LOWEST PRICE 
PLAIN LACQUERED LITHOGRAPHED 


Packers 

Syrup Refiners 

Milk Canncrs 

Lard and Compounds 


Our large production assures prompt 
Peanuts and Peanut Products 
a and satisfactory service. 


Fresh Oysters 
Paints 


Our co-operation increases YOUR sales. 


Jobbers’ Friction 
and Wax Top Trade 


ATLANTIC CAN COMPANY 


BALTIMORE - - MARYLAND 


CAMERON HAND OPERATED MACHINES 


This double-seamer attaches bottoms to can bodies and covers to filled cans. The 
Compound Applier spreads the rubber cement on the edges of the can ends. These 
machines are suitable for cans from 2" to 6" in diameter and up to 9" high. 


CAMERON CAN MACHINERY CO. _—240 N. Ashland St., Chicago, U. S. A. 
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CALIFORNIA MARKET 
( Continued from page 30 ) 


Asparagus—The packing of asparagus is now at an end, 
and announcements of pro rata deliveries are being made by 
most packers. Pack figures have not been completed, but those 
in a position to make a fairly accurate estimate are of the opin- 
ion that the output will not exceed that of last year, or much 
less than was anticipated. By far the largest part of the pack 
was disposed of immediately following the announcement of 
opening prices and some packers have nothing to offer. 

Apricots—The packing of apricots has commenced in the 
Santa Clara Valley, and will be in full swing in a few days. 
Growers are shipping as much of the crop East in the green 
state as possible, making use of pre-cooling methods, but the 
crop is a very large one, and much of the output must be mar- 
keted in the canned and dried form. Canners are paying more 
than $25 a ton, as far as can be learned, and are insisting on 
fruit of fine quality and large size. Very few apricots of the 
grades below standards will be packed, and this year’s pack 
should set a high mark for general excellence. 


Pears—Bartlett pears are being shipped East in quantities 
by growers, and high prices continue the rule. As much of the 
crop as possible will be marketed in this form, and the Cali- 
fornia Pear Growers’ Association is working on plans for cov- 
ering the entire country in a systematic manner to prevent glut- 
ting the market in any of the large cities. Canners are offer- 
ing less than $50 a ton for pears, and are making the standards 
very much higher than formerly, so that much of the fruit will 
not come up to specifications. England usually absorbes a con- 
siderable portion of the output of canned pears, but is not ex- 
pected to buy very heavily this year, having a good stock on 
hand, with Australian canners making strong bids for business. 
The opening prices on Bartlett pears as named by the California 
Pear Growers’ Association are $50 for No. 1 pears and $30 for 
No. 2, as compared with $75 a ton for the best grade last year. 
The standard for No. 1 fruit has been advanced from two and a 
quarter inches to two and three-eighth inches in diameter. 


A. C. GIBSON CO., Inc. 


11 No. Division St., 
BUFFALO, N. Y. 


SPECIALISTS IN THE MANUFACTURE OF 
MARKING - STAMPING & STENCILING DEVICES 


FOR THE 
CANNING, PRESERVING AND PACKING 
INDUSTRY. 


CASE STENCILS — RUBBER LOGOTYPES — CHECKS 
STENCIL INKS — STEEL CAN TYPE — TICKET PUNCHES. 


Souder Continuous Cooker 


Handles three sizes of cans without change. 

Most economical - longest life - any part ac- 

cessible - temperature control - guaranteed 
to please you. 


Write for particulars. 


SOUDER MFG. CO., 
Bridgeton, N. J. 
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; Sardines—California sardines are in demand, the small pack 
in Maine having stimulated the call for the Far Western fish. 
Business is better than for several months, and packers are plan- 
ning to make as large an output as possible. Canned salmon is 
receiving some attention, but buyers are not making any special 
rush to place orders at the opening prices quoted on Columbia 
River chinooks These are acknowledged by packers to be high, 
but a large pack is out of the question. Some packers in the 
Northwest are quoting prices on pink and chum salmon of the 
new pack, but buyers are waiting for the quotations of the 
Alaska Packers’ Association. 

Coast Notes—What have been known as the Leighton Co- 
operative Industries, San Francisco, have been incorporated and 
the now operated as the Leighton Industries, Inc. The various 
units will be operated on the same plan as in the past, the work- 
ers owning 99 per cent of the stock and receiving 99 per cent 
of the dividends, the other one per cent belonging to John H. 
Leighton, founder of the business. The list of individual enter- 
prises includes a cannery, operated on a co-operative basis, and 
a chain of eating houses in San Francisco, Oakland and Los 
Angeles. The Leighton Industries, Inc., has a capital stock of 
$2,500,000, of which $1,500,000 will be issued, leaving the rest 
for expansion purposes. 

The Alaska Packers’ Association, 111 California street, San 
Francisco, is having plans prepared for the improvement of 
waterfront property at Alameda, an east-bay suburb. This con- 
cern plans to expend $2,000,000 in the building of wharves and 
warehouses for a shipping terminal, and will outfit its fleet from 
that point. 

R. G. Fontana, of the Fontana-Hollywood Co., brokers and 
manufacturers’ agents, with headquarters at 2 Pine street, San 
Francisco, has returned from a business trip to Eastern trade 
centers. 


M. H. Turner, canned foods broker, with offices at 112 Mar- 
ket street, San Francisco, has returned from a vacation trip to 
Lake Tahoe, where he “canned” a number of Lake Tahoe trout. 

The Sanborn Foods, Inc., Redlands, Cal., is preparing to 
place a novelty on the market in the form of canned baked 
apples. “BERKELEY.” 


CHOOSE A-B UNITS 
AND BE SURE OF 
THE BEST 


The dependable performance and 
durable construction combined 
with the improved results in 
sterilization from uniform cooks 
have made A-B_ Cookers and 
Coolers first in the esteem of dis- 
criminating Canners. 


Write for yours today. 


ANDERSON-BARNGROVER MFG. CO. 
San Jose, 


Calif. 


CCUSHION 
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THE 


INDIANA 
CHILI SAUCE MACHINE 


The above appliance is the latest in the 
manufacture of that ever welcome condi- 
ment. (Chili Sauce) 

This machine is alone in its class when ec- 
onomy, sanitation and efficiency are consid- 


ered. 


WE ALSO MANUFACTURE. 


Copper Steam Jacket Kettles 
Kern Lightning Finisher 
Indiana Pulpers 

Indiana Pulper Finishers 
Indiana Chili Sauce Machines 
Indiana Pulper Fillers 

Kook-More-Koils 

‘ Washers and Sorting Tables 
Cypress Tanks 

Enameled Steel Tanks 

Solder and Soldering Flux 
Capping Steels, etc. 


> 
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“Ghe) NEW KNAPP LABELING MACHINE 


The basic principles—the essential 
component parts of the New Knapp are 
the same as those used on the present 
machine. 


The new features are the results of a 
quarter of a century experience growing 
out of suggestions offered by our many 
users, after consultation and careful de- 
velopment by our designers. 


1. All metal frame -- enameled in gray 

2. Increased capacity of labels 

3. Asimple fool proof motor drive adjusted 
automatically with carrier 

4. Adjustments for sizes by simply turning 

hand wheel. 

All adjustment made and controlled from 

operators side of machine. 


ERED H.KNAPP COMPANY 


LABELING, WRAPPING and BOXING MACHINES 


GENERAL OFFICES 
YONKERS.NEW YORK 


on 


CHICAGO OFFICE — 444 West Grand Ave. 


PACIFIC COAST REPRESENTATIVES; 
Anderson Barngrover Mfg, Co, 
104 Pine St.. San Francisco. 


UTAH REPRESENTATIVE: 
Cannon Supply Company 
420 Vermont Bldg Salt Lake City 
CANADIAN REPRESENTATIVES : 
Brown Boggs Company, Ltd. 
Hamilton, Ont. Canada. 
Knapp Euipment can also be secured through 


A. K. Robins & Company, 
Baltimore, Md. 


Sprague Canning Machinery Co. 
Chicago, Ill. 
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CANNED TOMATOES A HEALTH FOOD 
(From the Optimist) 


UCH has been written about canned tomatoes, both in 

praise and blame, during the last three years. Consider- 

able publicity has been given to poor quality, although 
this comment, in the main, had its origin in the canning indus- 
try, which has done much to criticise and correct itself. 


If the same amount of energy be used for the purpose of 
broadcasting the value of canned tomatoes as a health food, it 
would be hard, indeed, to estimate the good results that might 
eventuate. Look at the increase in the sales of sauerkraut that 
have resulted from publicity of this sort. 

The public have no adequate appreciation of the virtues of 
canned tomatoes. The Journal of the American Medical Asso- 
ciation singled ovt tomatces, raw or canned, as the best general 
source of all three vitamines—A, B and C. Also, that tomatoes 
are the most digestible of all fruits and vegetables known te 
man. 


Authorities may be quoted as to the value of canned toma- 
toes as a laxative, as a remedy for obesity and for the relief of 
indigestion. All of these valuable attributes, it might be ob- 
served, are also found in tomato soup, and in fully as great a 
degree. 

Canned tomatoes have held their place on the consumer’s 
menu, owing to appeal to the appetite. Their food value has 
been given no consideration. If their advantages as health food 
be stressed, there is no doubt that public attention will be ar- 
rested and attracted thereto. 


COMMODORE PHILLIPS’S FINE YACHT 


LBANUS PHILLIPS, of the well-known firm of canners, 
The Phillips Packing Co., Cambridge, Md., is not only 
Commodore of the Cambridge Yacht Club, but has recently 

become owner of one of the finest yachts on the Chesapeake Bay. 
His flag now floats from the masthead of the Marie Ada, a boat 
formerly used by Ex-President Wilson, when he was president. 
Those who have been his guests upon this palatial yacht grow 
almost poetic in their praise of the craft and its skipper. And it 
would be hard to picture a more pleasant combination than the 
genial smile and hearty welcome of Commodore Albanus and an 
attractive boat. 


They go on to say that he has recently laid out a hunting 
preserve on a fine tract of 75 acres, and that such distinguished 
guests as Col. Dupont are glad to avail themselves of his hos- 

_ pitality. 

Capt. Harry Strasbaugh and his famous yacht “The Extra 

Dry” has a rival. Who’s next? 


MR. C. W. COOKE RETIRES 


Calvin W. Cooke, who for the past thirty-three years has 
been calling on the canning trade as a can salesman, announces 
his retirement from active service. He has ben placed on the 
retired list of the American Can Co. Mr. Cooke was the first 
traveling can salesman in the United States, cans previously 
having been sold by correspondence or through brokers. He 
started with Norton Brothers, March 8, 1890, and when that 
company was merged with the American Can Co., in 1901, he 
continued to represent them as salesman. Mr. Cooke has had 
an unsually wide traveling acquaintance with the canning trade 
having covered at different times during his thirty-three years’ 
service Illinois, lowa, Nebraska, Colorado, Michigan, Utah, Mis- 
souri and Arkansas. His associates and friends in the industry 
all join in wishing Mr. Cooke the full enjoyment of a well- 
earned rest and hope his retirement will be condusive to a long 
and pleasureable life. 


HOW “INDUSTRIAL DEMOCRACY” WORKS 


[A new plan to avoid industrial disputes, strikes, ete., is 
shown in the following article, and is well worth reading. It 
possibly could not he applied in the average cannery, because 
of the short time the cannery runs, but there are others who 
might find it valuable in this industry.—Editor.] 


HE employer-employee relationship at the Riverside and 
Dan River Cotton Mills has been solved to employees’ sat- 
isfaction to such a degree that the workers have initiated 

a campaign to tell other industries about it. 

Industrial democracy prevails at these Virginia cotton mills. 
The industrial government is patterned after the Federal Gov- 
ernment. There is a House of Representatives, Senate and Cab- 
inet. The cabinet is composed of the president of the corpora- 
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tion and half a dozen superintendents and higher executives, 
The senate is made up of mill foremen. The representatives are 
elected by the workers, each department having representation 
in this body. Under the constitution an assistant foreman is 
eligible to election as representative, but few of them are; the 
worker-voters in most instances have the feeling that one of 
the rank and file and not an assistant foreman would be more 
likely to reflect rank and file sentiment in house balloting. 


The House of Representatives can vote—and has voted— 
a wage increase to the rank and file workers who elect the mem- 
bers of the House. The House of Representatives can vote— 
and has voted—to decrease the wages of these people. 

The Cabinet has the power to veto a bill passed by the 
House and okayed by the Senate. But out of over 400 bills thus 
far passed by this “Congress,” not one has been killed by the 
Cabinet. 

On two different occasions since the armistice a wage cut 
has been voted. On one occasion, when a wage change was 
seen to be inevitable, fifty different bills were introduced in the 
House. Finally committees from the House, Senate and Cabinet 
got together and thrashed the matter out. They worked nights 
for weeks. The records of these hearings made a bound volume 
six inches thick. 

The employer, as represented by the Cabinet, laid all cards 
on the table. The rank and file employees, through the reports 
of their “congressmen,” made either formally at a meeting or 
between bites at noontime, comprehended pretty well in the 
end just about what the cotton mills could and could not do 
in the way of wages. 

The wage cut bill was not passed by the House unanimously 
by any means—but, however, by a large majority. There were 
some rank and file workers who wanted to keep their high wages 
whether or no. And some “congressmen,” in order to hold their 
jebs, voted as their constituents directed, regardless of the facts 
esiablished by the committee hearings. Proving that some “con- 
gressmen” are alike whether they sit in Washington or in 
Schoolfield, Va. 


The result of this system of Industrial Democracy was that, 
in the end the great majority of workers were convinced and 
satisfied that a wage cut had to be. 

And while wage cuts were answered by strikes in other 
textile mills, the Riverside and Dan River Cotton Mills con- 
tinued full speed ahead. 

With the rise of Industrial Democracy in these mills, inter- 
est in trade unionism waned. Unionism made its “last stand” 
in the machine shop. But gradually workers in this department 
became “citizens” of the Democracy. Public sentiment among 
other workers had something to do with the machinists “taking 
out naturalization papers”; these others took the position that 
since the machinists were participating in the benefits of Indus- 
trial Democracy, they ovght to climb on the band wagon and 
support the Democracy by their membership. 

The workers became so enthusiastic over their system of 
industrial government that they determined to tell others about 
it. The motion picture was one of the mediums selected to dis- 
seminate the information. The Rothacker Film Company, of 
Chicago, produced a five-reel motion picture which will cause 
the American public to see the cotton industry in a new light. 
No child labor or unhealthful workrooms in the Riverside and 
Dan River plants! Enough of textile manufacture is shown to 
give to the audience the effect of a personal trip through the 
mills where are seen the wees processes raw cotton goes 
through to become a finished bolt of cloth. And everywhere 
ideal shop conditions and workers whose faces tell the movie 
camera that they are contented and in earnest about their jobs. 

The audience attends meetings of the House, Senate and. 
lastly, the Cabinet, which is presided over by H. R. Fitzgerald, 
president of the corporation. The audience attends athletic 
events and social affairs given by mill departments. There 1s 
a trip along some of the residential streets where the corpora- 
tion will help a worker finance a home. Inside of one of the 
schools the audience observes that nothing in the way of edu- 
cational advantages is too good for the children of these workers. 


Every so often a professional trouble-maker will hire a hall 
and try to stir up discontent on the ground of paternalism. But 
he doesn’t get to first base. As far.as the workers can_ see; 
there is no paternalism—the corporation meets them “fifty-fifty 
on a number of matters, but gives them nothing outright. The 
schools, for example: The workers as taxpayers of the county 
would ordinarily provide their children with indifferent schoo 
buildings and poorly paid teachers for six months in the year. 
But when the corporation matches the taxpayers’ school monie# 
dollar for dollar, the finest school buildings, university graduates 
for teachers and a nine-month term become possible. 
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CANNERS! 


SOUTHERN SERVICE 


CANS 
AND 


CLOSING MACHINES 
Will Contribute To Your Success in 1923 


Southern Can Company 


Baltimore, Maryland 


New York Office - - 17 Battery Place 
Manufacturer of newly developed SOCOCAN. 


MAX AMS 


CLOSING MACHINES 


for 


Sanitary Cans 


STANDARD OF THE WORLD 
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We build a Closing Machine for Every Purpose, 
each one the leader in its class, and a Complete Line 
of Can Making Machines just as good as our Clos- 
ing Machines. 


We are the makers of the famous AMSCAN 
CERTIFIED SEALING FLUID -- THE 
GOLDEN BAND. 


AMS No. 128 Closing Machine 
1923 Model, Patented 


THE MAX AMS MACHINE COMPANY 
101 Park Ave., New York, N. Y. 


BRANCHES: Chicago, Ill., 20 East Jackson Blvd. 
Rochester, N. Y.. 705 Commerce Bldg. 
London, England, 50 & 51 Lime St., E. C. 3 
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The Industrial Democracy “citizens” of Schoolfield, Va., is 


leaning this picture, on request, to industrial plants, depart-’ 


ment stores, churches, colleges, civic organizations, unions, clubs 
—any group that is interested. 


LABOR AND FARM PROFITS 


EPORTS from all sections of the country indicate a serious 
farm labor shortage of increasing severity. Farmers every- 
where are confronting the necessity of doing without help 

this season. While, perhaps, it is too early to tell just what 
eifect this will have on the actual acreage carried to harvest, it 
may be assumed that some of the crop land will have to be 
given over to things requiring the least attention after planting. 

Farm income, then, will be determined by what is produced 
and harvested on the rest of the farm. The amount of net 
income will depend largely upon three factors: 1. The quantity 
produced; 2. The cost of production; 3. The market value of 
the product. The total production and the cost of production 
are closely related factors, and together largely determine 
whether the crop is te be a profit or loss. Competent investi- 
gators have invariably found that where the yield per acre has 
been increased, the cost of growing each unit of the product has 
been lowered, and that, therefore, the profit on each unit has 
been greater. In other words, while the money that is spent 
for better seed, fertilizer, crop protection, etc., adds to the cost 
of production per acre, it also increases the vield of that acre so 
that the cost per unit of product, which is the basis upon which 
the crop is sold, is materially reduced. 

The gradually advancing value of farm products and the 
prospect that crops will be marketed more and more advantage- 
ously should be a very strong incentive to make every acre 
which. is cultivated yield all that it will. 


NATIONAL KRAUT PACKERS OPPOSE SWELL 
ALLOWANCE 


COPY of the resolutions as adopted by the “Swells” Con- 

ference Committee, consisting of canners representing the 

membership of the National Canners’ Association and the 
National Wholesale Grocers’ Association, is enclosed. 
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After reading this over carefully, you will note that they 
recommend the acceptance of either, first, allowing the toler- 
ance; second, a suitable amount to be allowed by the canner for 
all claims. 

_ We have been asked to put this before you and to get your 
cpinion of this action. If this move is adopted, it will be in 
direct contradiction with the decision made at our Detroit meet- 
ing. At that time the Kraut Packers’ Association adopted the 
following resolution: 

“We guarantee our goods to ke in good merchant- 
able condition when shipped.” 

It has been authoritatively stated that the losses on sauer- 
kraut are now at a minimum, owing to the improved method of 
processing in the last few years. In the early stages of can- 
ning, when processing was more or less in an experimental 
stage, the canners then guaranteed their goods for only thirty, 
sixty or ninety days. Since the more scientific method is now 
used and the art of canning has become more perfected, with 
losses reduced to a minimum, it would seem that the old guaran- 
tee of thirty, sixty or ninety days would be more in accord than 
what was adopted in this resolution of the conference commit- 
tee of which you will note that, instead of them shortening the 
time or even leaving it as the custom now states, July 1st, the 
committee even wants to extend it another thirty days longer, 
to August 1st. This is not in keeping with the progress in can- 
nirg methods. 

It is reported only about thirty per cent of the jobbers make 
claims for swells, and under the present ruling on the return of 
swells let’s let this thirty per cent run their business like the 
other seventy and entirely eliminate this nuisance. 

Ten days ago the canvass was made among some high-class 
progressive retail grocers for the purpose of learning just what 
they were doing with their spoiled canned foods. Two immedi- 
ately said that, owing to this item being so small in the last 
few years, they did not make any claims. Three others stated 
that if it ran heavy, they made claims to the jobbers; but could 
not remember when they had made claims. Two others stated 
that they did not have any losses since they had quit buying 
“off”? grades of cheap canned foods from unreliable .sources— 
that they now were buying only high-class, reputable brands, 
and they did not have any losses. 


THE KARL KIEFER MACHINE COMPANY 
CINCINNATI, OHIO. 


KARL KIEFER 
PISTON TYPE VISCO 


Years of service in preserve plants throughout the 
country prove all that we claim for this machine. 


It's a machine you can rely on to stand up under 
hard and continual usage during the rush of the season. 


No break-downs and repairs to cause expensive 
delays in the pack. 


Its accuracy and cleanliness are permanent. 


It can be used to fill so many different products 
that it is seldom idle. 


Fills preserves, jelly, jam, mustard, salad dressing, 
syrups, honey, etc. 
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Sinclair-Scott Company 


Baltimore, Maryland 


Canning Machinery 


Nested Graders 
Collossus Graders 


Use H & D Boxes 


Low in Cost-- High in Safety 


ERE are the most efficient and satisfactory 

boxes ever made for carrying canned goods 
shipments. Specially constructed for canned goods, 
their firm and sturdy walls keep the cans from roll- 
ing and wedging in transit and deliver them clean, 
unscratched and undented at destination. 


SRA 


You will welcome H & D Canned Goods Boxes 
for their lower initial cost, their convenience in 
handling and the minimizing of storage space. 


White today for our free “Canners Shipping Book”. 


Menton your sizes and we'll send quotations and 
free samples. No oblgations for this service. 


THE HINDE & DAUCH PAPER CO. 


Member Canning Machinery 
& Supplies Assn. 
800 Water St. Sandusky, Ohio 


CANADIAN ADDRESS: TORONTO 
King St. Subway & Hanna Ave. 


Pulp Machines 
Pulp Finishers 


Landreth’s Seeds 


WHEN you think of Seeds, think of 
Landreth either for spot or future. We 
are the oldest Seed House in America 
this being our 139th year. If we had 
not given good seeds, good attention to 
business, and fair prices, we would not 
have existed so long. Write us for 
prices on any variety, in any quantity, 
at any time. 


D. LANDRETH SEED CO. 


Established 1784 
Bristol, Pa. 
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This shows why only thirty per cent of the jobbers are re- 
porting any swells at all; it is because of the minimum losses. ° 

The ruling prohibiting the return of actual spoiled goods 
does not give the canner a chance to be absolutely assured that 
all the claims that are presented are actually spoiled, and not 
having a chance to examine them cannot check the cause; there- 
fore, cannot take steps to remedy the cause of the loss. 

It has been known of some canned foods to be stored in out- 
peer - damp cellars, rusted through and labels returned and 

ill paid. 

Canners who perforate their labels, showing date shipped, 
can tell you that the greater per cent of the labels returned as 
claims for swells were packed a number of years previous. Some 
of these labels were known to go back seven or eight years. 

The canners, to avoid possible loss of their trade, probably 
pay these bills, but if they abided by the custom of six months’ 
guarantee, it would show that the losses would be nearly nothing. 

This raises the question: “WHEN DOES THE CANNER 
CEASE TO OWN HIS GOODS?” 

It has been well said: “Why should the canners be compelled 
to deliver absolute perfection in every can? Do grocers get 
that in anything else? Can they sell every head of lettuce 
bought, every apple out of every barrel, or every potato out of 
every bushel?” ABSOLUTELY NO. And they don’t guaran- 
tee every apple and every potato and every head of lettuce to 
the retailer. Then, why Canned Foods? 

It is further said: “It is time this question was handled in 
a sensible, businesslike manner, with fairness to all parties, that 
the custom of guaranteeing canned foods be done away with for 
all times.” It belongs to the ancient historical days of the can- 
ning industry and NOT TO THIS CENTURY. 

The refusal to allow the return of goods on which claims 
for swells are made brings this question to a head. Remember, 
this Association has taken the intitial step in confining guaran- 
tee to goods being in good condition when shipped. 

Are we going to back this up, or are we going to continue 
paying bills that we are not sure about? Or, in other words, 
when we make a sale, are the goods going to be sold in the 
manner that they will be the property of the buyer, or will we 
allow the old unbusinesslike custom prevail, which brings us 
again to the point—‘WHEN WILL WE EVER CEASE TO 
OWN THE GOODS?” 
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After considering this whole matter, it looks as if someone 
ought. to take the lead in the move to abolish even the possi- 
bility of unjust claims. Possibly this aggressive group will be 
the Kraut Packers. 

Bear in mind that in deciding to allow nothing for swells, 
no kraut canner can afford to take advantage of this decision 
by being careless, for both jobber and retailer are going to be 
careful—not only in the care of his stock, but also is going to 
buy from the canner that is careful. Therefore, it will make 
better business all around. 

Please write us whether you want a tolerance or a set 
allowance for swells, or are you going to back up our motion 
at. Detroit meeting “guaranteeing your goods to be in a good 
condition when shipped,” not making restitution for swells un- 
less you are absolutely sure the claims are honest, just and in 
every case due to a mistake of you or yours? 

Please give us your answer in full as soon as possible. 


NATIONAL KRAUT PACKERS’ ASSOCIATION. 


NATIONAL FOOD BROKERS’ ASSOCIATION MATTERS 


IRST-CLASS Mail Service on Price Lists—The following 
letter from the Postmaster General at Washington will be 
of interest to every member who regularly mails (or re- 

panei market quotations or price lists under lc postage, un- 
sealed: 


“Washington, D. C., June 27, 1923. 
“Mr. Paul Fishback, Secretary, 
Indianapolis, Indiana. 
“My Dear Mr. Fishback: 


“I beg to acknowledge receipt of your letter of the 13th 
instant concerning the character of service given to ‘market 
quotations,’ and to advise that third-class matter containing bona 
fide market quotations, which are so printed or stamped on the 
face of the envelopes, are handled practically as first-class mat- 
ter, both in transit and in postoffices. 


“It is, therefore, suggested that the members of your Asso- 
ciation follow this plan, but such impression on the envelopes 
should, of course, be religiously restricted to such mail, as other- 
wise the object would be defeated. 


Ale AUTOMATIC END CURLING MACHINES de 


This device performs the operation of curling flanged edges of 
sanitary type can ends, or any other work where itis necessary to 
curl. Its adjustability allows the chute to be set at any angle to 
convey the ends to curling wheels, making it adaptable for any Open 
Back Inclinable Press, The curling prevents nesting and is essential 
to automatic feeding in Compound Applying Machines and Double 
Seamers. 

The curled edge acts as a retainer for sealing compound and facili- 
tates operation of seaming rolls. One set of hardened rings are 
included, extra rings furnished for additional sizes, Only the inside 
rings are changed, outside rings being provided with adjustment for 
variation in curl. The bearings are fitted with removable bronze 
bushings. All parts are interchangeable and readily removed for ad- 
ditional sizes. Two Curlers may be arranged behind our Double 
Die Automatic Presses. 


McDONALD MACHINE CO. 
AN Mfrs. of Automatic Presses, Can Making Machinery, Dies, etc. 
Chicago, Illinois. die 


7600 South Racine Avenue 


Li 
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The Canning Season will be here 
before you know it---are you ready ? 


Complete stock of practical up-to-date machinery and supplies 
for the Cannery---- 


Silker 


Rotary Scalder 


Blue Enameled Pans 


Knapp Labeling Machine 


A. K. Robins & Co. 


(Robert A. Sindall ) 
Wire Blanching Baskets Baltimore, Maryland 
Write for Catalog. “@i} Sanitary Enameled Peeling Buckets 


he 
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Filler Retorts, all sizes 
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“In order to expedite the handling and dispatch of this class 
of mail, it is further suggested that you urge upon your mem- 
bers that when mailing such matter in considerable quantities, 
they use either pre-cancelled stamps or the permit system; place 
the envelopes with the stamps and addresses all one way and 
separate by States and cities, and keep long and short letters 
in separate bundles. It would also be well to advise the post- 
master in advance of heavy mailing, and at the same time in- 
form him of the character of the contents and the necessity 
for prompt handling. 

“T am directing that a thorough investigation be made of 
the delays you mention with a view to ascertaining the cause 
and applying the necessary remedial action, and shall be glad 
to advise you further at a later date. 

“Sincerely yours, 
(Signed) HARRY S. NEW, 
Postmaster General.” 


ABELING of Apple Cider Vinegar—The United States Cir- 
cuit Court of Appeals for the Sixth District, at Cincinnati, 
in the case of the Douglas Packing Co. vs. United States, 

No. 3835, recently rendered a decision upholding the contention 
of the Douglas company that vinegar made from the juice of 
evaporated apples was equally entitled to be labeled “Apple 
Vinegar” or “Apple Cider Vinegar,” as the vinegar made from 


The Service Terminal Co., Inc. 


Warehousing Service 
FOR THE CANNERS 


409 N. Holliday St., Baltimore, Md. 


SLAYSMAN & 


Automatic Can Making Machinery 
BALTIMORE, MD. 
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Fact 


HOOPESTON, ILL. 


THE CANNING TRADE. 
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build more than 100 difterent machines for use in Canning and 

Preserving Plants and supply equipment complete from door to door, 

guaranteeing every item satisfactory to the buyer, refunding the full 
purchase price upon return of equipment to us in good order. 


SPRAGUE CANNING MACHINERY COMPANY 


BRANCHES: 15 WILSON STREET, NEWARK, N. Y. 704 LEXINGTON BUILDING, BALTIMORE, MD. 
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the juice of fresh apples. The Government immediately filed a 
petition for a re-hearing of the case, and there was no action 
upon the petition until counsel for the producers of vinegar 
from unevaporated apples had time to file a brief, as “friend of 
the court,” in support of the petition. On June 28th the Court 
entered an order denying the petition for a re-hearing. 

The territorial jurisdiction of the Cincinnati Court includes 
only the States of Michigan, Ohio, Kentucky and Tennessee, anid 
necessarily the decision in this case is binding only within the 
jurisdiction of the Court. However, the precedent has been 
established. It is net known yet whether or not the Government 
will take a further appeal, but if an appeal is taken, you will be 
informed. 

Inasmuch as the differential between “apple products vine- 
gar,” meaning vinegar made from evaporated apples, and vine- 
gar made from fresh apples is about 4e per gallon, and means 
a difference of between $120 and $140 per car in gross value, 
this is an item worthy'of consideration by our members who 


sell vinegar. 
P protecting the seal or emblem of the Association by Trade 

Mark, it is necessary to file several different price lists 
or quotation sheets at the Patent Office. It is requested, there- 


RICE Lists—For the purpose of taking the final step in 


fore, that each member who regularly publishes a market letter, 


50 Years ot Service to Canners. 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 


J 


COMPANY 


AARARA 


The Buyer Must Be Satisfied 


Get our new catalogue with revised price list 
and details of new labor-saving equipment 


500 N. Dearborn St., Chicago 


Stevenson & Company, Inc. 


Can making Machinery, 
Dies and Machinery made to order. 


601-7 S. Caroline Street, . 


Baltimore, Md. 
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A Determining Factor. 


Of all the factors which combine to make canned foods of delicious flavor, rich quality 
and most salable, nothing has proved of greater importance than canning equipment, utensils 
and containers that are kept always sanitarily clean. 


For this purpose the use of 


anidolle 


Sanitary 
Cleaner and Cleanse” 


aes proves so profitable to canners that an increasing demand for this efficient 
and economical cleaner is extending the country over. 

So clean, sweet and sanitary are the conditions which prevail where 
Wyandotte Sanitary Cleaner and Cleanser is used that the most ordinary as 
well as the most elaborate of canning equipment severally assist in conserving 
the quality of your product. 


It cleans clean. 
Ask your supply house. 


The J. B. Ford Co. Sole Mnfrs. Wyandotte, Michigan 
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price list or other form of quotation sheet on stationery which 
bears the reprint of the seal, mail one copy of a recent list to 
the Secretary’s office promptly. 


ALIFORNIA Canned Food Contract—The members are re- 

minded that the standard or uniform contract adopted by 

the Canners’ League of California, and approved by the 
Wholesale Grocers’ Association, specifies that in case of dispute, 
arbitration shall be held in San Francisco, Chicago or New York, 
the city nearest the point in which the dispute arises to be 
chosen. The Canners’ League has sanctioned a written amend- 
ment to this clause in the contract providing for arbitration in 
the purchaser’s home city, if there is a regularly established 
Arbitration Board under the National Arbitration Plan in that 
city, or if not, in the nearest point where such Board is estab- 
lished, in event the buyer does not wish to arbitrate in one of 
the three cities named in the contract form. 


Attention is also called to the fact that the Bureau of Chem- 
istry has recently ruled that mixed fruits for salad purposes 
must not be labeled “Fruit Salad,” which has heretofore been 
the trade name for the product. The correct designation, ac- 
cording to the Bureau, is “Fruits for Salad,” the phrase “Fruit 
Salad” implying the presence of dressing of some sort. Labels 
printed prior to June 7th may be used up, but new labels must 


bear the new name. 
PAUL FISHBACK, Secretary. 


CANNERS OF CALIFORNIA MAY REVISE CONTRACTS 


HE executive committee of the Canners’ League of Cali- 

I fornia has been investigating the lack of uniformity as to 

the terms of sale on canned foods shipped from that State 

by water to the Atlantic seaboard, says the Interstate Grocer, 

and at a recent meeting the recommendation was made that all 

sales for shipment by this route should be either f. o. b. can- 

nery, with charges to port for buyer’s account, or f. o. b. dock, 
rather than f. a. s. or f. 0. b. steamer. 

The reasons assigned for the recommendation are: The de- 
sirability of uniformity so that all customers will be treated 
alike; the fact that where business is done f. o. b. steamer, or 
f. a. s. steamer, there is a period after the goods reach the dock 
and before it is loaded on the steamer where the responsibility 
for loss is questionable. 

The fact that it is impossible for a canner to know definitely 
when a vessel on which he has engaged spaces will arrive or 
depart, makes it advisable that his responsibility as to date of 
shipment should be confined to delivery at the dock in time for 
loading prior to advertising sailing date. 

Another phase is that for years the dried fruit business for 
domestic water shipment has been done on f. o. b. interior, or 
f. o. b. dock basis. An example of the risk involved occurred 
at Monterey recently, when canned sardines valued at several 
thousand dollars were destroyed by the collapse of the dock. 


A PEEP INTO THE FUTURE 


HE National Health Council, a combination of the 18 great- 

| est medical and public health organizations in America, 

has announced, says the Public Health Service, that dur- 

ing the 12 months beginning July 4 it will endeavor to persuade 

every person in the United States to take a peep into the future 

to see what the condition of his health will be a few years hence. 

Anybody who does not like what he sees will be told what he can 
do to better it. 


For ages man have sought to probe the future by reading 
the stars, consulting the oracles, visiting fortune tellers and 
mediums, and even by watching for the groundhog and reading 
the goosebone. But always, in all ages, when men sought in- 
formation concerning the future they coupled their request with 
the question, unspoken, but always understood: “Will I be there 
to see the prophesy fulfilled?” ; 

It is not so difficult as it may seem to predict how long a 
man will retain hig health or will live. His “expectation of life” 
is particularly easy to estimate: Subtract his age from 80, and 
if his health is good, he will probably live for more than two- 
thirds of the difference. 

“But is his health good? Is YOUR health good?” asks the 
National Health Council. “That is the question!” 

A life insurance company can answer the question pretty 
accurately. Unless it does so it is bound to go bankrupt sooner 
or later. So it finds out the sort of work you are doing, inquires 
into your family history, and wants to be told what illnesses 
you have had. Finally it examines you physically, not merely 
to find out whether you are sound at the moment, but, whether 
you have any unsuspected disease whose existence neither you 
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nor any one else could know from ordinary observation. It con- 
siders, also, whether your lungs, stomach, etc:., are able to pre- 
vent “germ” diseases from getting a foothold in your body or to 
drive them out after they have gotten a foothold. 

Most persons think of death as coming from one of the great 
diseases—typhoid fever, for instance. But it isn’t these that do 
the real damage. It’s the hidden things that weaken your organs 
without your knowing it till the test comes and you find yourself 
defenseless. It is, for instance, the abscess at the root of a 
tooth that manufactures the pus that injures the kidneys; the in- 
fected tonsils that discharge a pus that causes rheumatism; the 
little lump beneath the skin that some day changes into a deadly 
cancer; the work that strains one’s weakest spot till it gives 
way, when another sort of work would do no harm. 

All these things can be and will be investigated under the 
Council’s plan by a reputable physician—by each person’s family 
doctor, if he likes. The Council hopes that at least 10,000,000 
persons, say 30,000 a day, will have themselves examined during 
the 12 months beginning July 4. It is a big job, and to make it 
easier the Council suggests that everyone should be examined 
on his own birthday—even those born on February 29, for 1924 
is leap year. 

This national health examination campaign will unquestion- 
ably markedly lengthen the average human life. Its span in the 
United States was lengthened from 41 to 56 during the 50 years 
that elapsed between 1870 to 1920; and it will be lengthened 
during the next 50 years by at least 20 years more, according to 
the American Public Health Association, which certainly ought 
to know what it is saying. This means that fifty years from 
now the average man will live to be 76 instead of 56, as at pres- 
ent, and that he will feel spry enough to enjoy life at 76—and 
for a good deal longer. 


DO YOU “GET MAD?” 


USED to. Time was when I'd “fly off the handle” every time 

something went wrong. But as you grow older you either 

acquire sense or have it kicked into you. Whatever of that 
quality I may possess has been picked up both ways. 

In business the man who flies into a rage and speaks his 
mind regardless of consequences is mighty likely to be floored 
by those consequences. It doesn’t pay. Life has so many ups 
and downs that the fellow who gets surly every time one of the 
downs comes along doesn’t get his full share of the ups. 

Acquire poise. By that I do not mean that you should al- 
ways be as meek as a lamb. One can be calm and be full of 
spirit at the same time. The least dangerous man in a fight is 
he who has been “itching’”’ for one. He usually takes it out in 
itching. Keep your eye on the quiet, balanced fellow. He doesn’t 
erupt often, but when he does—something happens. 

The disadvantages of losing one’s temper are very cleverly 
set forth by my good friend and fellow-writer, Thomas Dreier. 
In an article titled “Are You A Rhinoceros?” he says: “No one 
who knows anything about animals would place a rhinoceros at 
the head of a board of strategy. He is near-sighted, and charges 
angrily with shut eyes at the first noise he hears. 

“Just a little noise will cause him to lose his temper and 
rush forward madly. If he had sense enough to stand quietly 
and wait, he would be much better off many times, but his think- 
ing machinery isn’t very efficient so he lets his temper control 
him. 

“It isn't so bad for a rhinoceros to lose his temper, because 
he is big and powerful and can drive straight through most ob- 
structions. With human beings, however, it is different. A man 
who loses his temper loses his self-control] and puts himself at 
the mercy of: an opponent who is cool and collected. 

“One good thing to remember is thjs: whenever you allow-+ 
any person or thing to cause you to lose your temper, your self- 
control, you admit immediately the superiority of that person 
or that thing.”—The Farmers and Merchants Messenger. 


WAR-TIME HABITS PERSISTING 


ITH food becoming scarcer and with prices jumping 
W wildly, one of the biggest problems in Germany is the 

maintainance of rigid municipal pure food control. The 
control of foodstuffs, so far as the quality is concerned, is car- 
ried on in the city of Dresden by the Welfare Police, according 
to Vice Consul Christian T. Steger, in a report to the Depart- 
ment of Commerce. Where adulteration or falsification is sus- 
pected, samples of the food in question are turned over to the 
chemical] testing bureau of the city for examination. Previous 
to the war the control had reached a point where adulterations 
were comparatively very few, but when scarcity of food during 
the war period made it necessary to employ many substitutes, 
which in other years would not have been allowed, the dealers 
established a precedent which they were reluctant to discontinue 
and the Welfare Police have found their work more difficult. It 
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LEWIS CUTTER 


—FOR—- 
Beans, Okra, Celery, Rhubarb 
way 


Breeders & Growers 
326 W. Madison St. 
Chicago. Ill. 


—TELLS 


Attention, Tr. Canner:-lf your cutter does not cut old and stringy 
beans clean, then you should have a Lewis Cutter, which cuts 
perfectly. 


We also build: Pineapple Peelers, Corers, Sizers and Slicers, Power Can Testers 
for any size cans, up to 5 gallon Oil Cans. 


Originators: 

Rogers Winner, 

Rogers Green Admiral, 

Rogers Improved Kidney Wa,x 


E. J. LEWIS Middleport, N. Y. Rogers Stringless, Refugee Green Pod. 


ERMOLD LABELERS 


have “That Something” in their 
operation that has made them 
the recognized standard of the 
packing trade. 


Your entire glass line can be 
SUCCESSFULLY labeled on an 
ERMOLD. 


Edward Ermold Company 
Largest Manufacturers of QUALITY Labeling Machines 
Hudson, Gansevoort and Thirteenth Streets 
NEW YORK CITY. 
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has been found that many of the practices of the war years con-. 
tinue, and that cases of offering substitutes for sale as the gen- 
uine articles are numerous. During 1922 the testing bureau in 
Dresden alone was called on in 17,656 cases to test foodstuffs, 
and in over 2,000 cases it was found that the samples tested did 
not conform to the standards established by law. The scarcity 
and high price of milk made it necessary to devote especial 
attention to the quality offered for sale, and the bureau found a 
large increase in instances where the milk contained less than 
2.8 per cent fat content, due to skimming and the ancient and 
honorable practice of the simple addition cf water. Margarine, 
butter and cheeses are favorite vehicles of the unscrupulous 
food manufacturer, while cocoa and cocoa products were found 
very frequently adulterated. Lentils were frequently found 
unfit for consumption by the addition of rye, barley and other 
seed. It is interesting to note that in one case where a merchant 
was charged before a court for offering fcr sale lentils contain- 
ing 34 per cent of such seed, he was acquitted on the ground 
that expert opinion showed such adulteration was usual in 
Germany. 


OUTLOOK FOR ITALIAN CHERRY CROP 


ARIED local climatic conditions throughout Italy’s cherry- 
growing regions will not permit of an accurate estimate 
of the present crop. Until the beginning of May prospects 

were excellent for the cherry harvest, but the violent storms 
from May 5 to 10 entirely destroyed the crop in certain districts 
-of Southern Italy, where the industry is chiefly centerd. The 
crop in Sicily, however, is not bad, in spite of low production in 
certain districts, Commercial Attache McLean informs the De- 
partment of Commerce. It is estimated that there will be ap- 
proximately 2,000 quintals for Messina and Lower Calabria. It 
is repcrted that in the provinces of Campania and Basilicata this 
year’s yield will average what it was last season, a scarce year. 
Conditions for the cherry pack in Northern Italy are reported to 
be two-thirds inferior to normal. Some districts have no crop 
at all and others only a mediocre one. 
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PORTUGUESE SARDINES APPEAL TO FRENCH 


LIMINATING completely both the English and Belgian 

product, Portuguese sardines have become such favorites 

in France that they are now competing with French canne« 
fish. According to Consul William W. Corcoran, Boulogne, in a 
report just received from the Department of Commerce, Portu- 
guese sardines are said to be inferior in quality to French and 
English products, although they appeal strongly to the consumer 
cesiring a medium quality. More than 20 tons of these fish 
have entered France from Portugal through the port of Boulogne 
since January 1, 1928. Netwithstanding transportation and 
other costs, the foreign sardines have gained a market, not so 
much because of quality, but rather to the lower prices at which 
they are being sold. 


PINEAPPLES BEING CANNED AT MARTINIQUE 


N OUTPUT of 400,000 cans of pineapples next year and 
A 800,000 cans in 1925 is assured Martinique’s new industry 

by the enlargement of the island’s cannery and the instal- 
lation of modern automatic American machinery, says Vice 
Consul G. D. Ingolls in a report just received by the canned 
foods unit of the Department of Commerce. The entire 1923 
crop of approximately 250,000 liter cans and a by-product of 
about 8,000 liters of pineapple alcohol were contracted for last 
February by France at prices ranging from 2.50 to 4.50 francs 
per can. There are at present about 130 acres of the Smooth 
Cayenne species under cultivation, and the health, size and flavor 
of the fruit assures it as one of the island’s permanent products. 


KIDS KNOW 


The teacher had heen telling her class about the rhinoceros 
family. “Now name some things,” she said, “that are very dan- 
gerous to be near to, and have horns.” 

“Motor cars,” promptly answered six children at once.— 
Cincinnati Enquirer. 


NEW VERSION 


“T thought the sale of that novel was prohibited.” , 
“Tt is; I got it from a booklegger.”—Boston Transcript. 


Zastrow Hydraulic, Steam Impelled 


Circle Crane, radius up to 18 ft. sizes. 


Steam Boxes 


ZASTROW’S PROCESS ROOM EQUIPMENT 


Improved Process Kettle or 
Retort 40’’ x 72”’ and other 


Zastrow Steam Circle Crane, 
radius up to 13 ft. 


MADE BY 


ZASTROW MACHINE CO., Inc. 


Foot of Thames St., 
BALTIMORE, MD. 
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Your Stocks Will Soon Increase. 


This means increased property values subject to 
fire loss. 


Immediate protection of this property by adequate 
fire insurance is absolutely necessary to assure 
your successful business future. 


CANNERS EXCHANGE SUBSCRIBERS 
AT 
WARNER INTER-INSURANCE BUREAU 


provide a service whereby you can quickly secure 
the most dependable insurance protection at a 
cost much lower than the usual premiums. 


Take advantage of this opportunity now, by addressing 


Lansing B. Warner, Incorporated. 
155 E. Superior St., 
Chicago, III. 


Officially endorsed by National Canners Association. 


| : 
| 
| 
| 
| 
] we 
| 
| 
| 
| 
| 
| 
| | a 


THE CANNING TRADE. 


July 16, 1923 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE—lIn stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—Few Cars 5/8 Brace Baskets. 
Prices delivered your station in carload lots on appli- 
cation. W. E. Robinson & Co., Belair, Md. 


FOR SALE—Corn in excellent 
condition. 

-3-Morral Double Cut Corn Cutters nearly new. 

1-Corn Mixer, Kuykendall’s. 

1-Sprague Ulery Silker. 

2-6 in. Spiral Stee] Conveyors. 

200 feet Drag Conveyer and Elevator. 

1-Morral Double Husker, nearly new. 

Several pumps and engines. Low prices on application. 

THE TORSCH-SUMMERS CO., Baltimore, Md. 


FOR SALE—One Kraut cutter, one Shredding Ma- 
chine, Vegetable Chopper and Mincing Machine, practically 
like new. Address 50 Broadway, Buffalo, N. Y. 


FOR SALE AT ATTRACTIVE PRICES : 


175—5 Gal. Carboys Juice (unsweetened) 
182 e-s — 12 oz. Tumblers 
500 e-s — 12 oz. Cylinder Jam Jars 
162 e-s — No. 10 Plums 
900 e-s 4 oz. Jars (3 Doz. to ease ) 
700 e-s — No. S-8 Tumblers ( 2 Doz. to case ) 
141 c-s — 5 lbs. Wood Kanikens ( 4 Doz. to case ) 
2—World Junior Labelers 
1—20th Century Pulper 
1—Sharpless Centrifuge Clarifier 
1—Galland-Hennig Pomace 
1—Mt. Gilead No. 600 Hydraulic Press 
5—Boutell Apple Peelers 
2’’ Rubber Vinegar Hose 
1—International Time Clock 
1—Handy Andy Conveyor ( Plane Elevator ) 
210 ft. Mathews Roller Gravity Conveyor 
219—5 Gal. Tins Plum Preserves Stock 
Strawberry Juice ( Jelly Stock ) 
1—Hardinge Alert Time Clock 
1—4 Ton York Cold Storage Plant 


Address: The Jenkins-Kirby Packing Co., Kingston, Pa. 


FOR SALE—One Ayars Washer and Scalder used two 
months. Spaulding & Metcalf 


514 Arch St., Philadelphia, Pa. 


FOR SALE— 


7—40x72 Sprague Niagara type retorts 
1— Wonder Cooker Style F, End discharge 
2— 40x60 open kettles 
2—40x48 open kettles 
1—6 Pocket Merrill-Soule Corn Cooker Filler 
1—Elgin Rotary Filler 
1—Zastrow Style A. Pineapple Sizer and Slicing Machine 
1—Each 10, 25 and 35 H. P. Engine 
1—Sprague six valve syruper 
1—Sprague 8 dise Hawkins Exhauster 
1—Livingston Rotary Washer 
1—No. 3 Burt Labeling Machine 
1— Wooden Cyclone Machine 
15—dozen new 16 qt enamel buckets 
18—dozen new 14 qt enamel pans 
Process crates and other equipment 
Canning Machinery Exchange, 409 Marine Bank Bldg., 
Baltimore, Md. 


FOR SALE—Two large size Rotary Hot Water Wheeler 
Apples Soakers, One 17’’ x 27’? Two color Hooper Print- 
ing Press. One Stand 2000 lb. capacity 34’’ x 43’’ Platform 
Seales. All the above in good condition. 

THE C. H. MUSSELMAN CO., Biglerville, Pa. 


FOR SALE—6 Max Ams No. 128 Seamers, 1920 model. 
2 Stevenson Water Tester. 
1 Bliss No 23 Locker. 
1 Bliss Flanger. 
2 Bliss Slitters. 
All in Al condition. If interested, write for prices. 
Address Box A-1085 care of The Canning Trade. 


FOR SALE—One Power Kraut Cutter, circular knives 
cover attachment. 


One Ayars Plunger Tomato filler for No. 2 cans, 


good 
condition. 


Geo. W. Devilbiss, Stewartstown, Pa. 


FOR SALE 


1--750 can A-B Continuous Cooker for No. 24-3 cans - 
used one season : 
1—New Ayars Tomato Filler for No. 10 cans 
1—New Single Rotary Measure Ayars Filler No. 24 cans 
1—New Double Rotary Measure Ayars Filler No. 24 cans 
Box A-1081, care of The Canning Trade. 


FOR SALE—Queen Anne Tomato Skin Pumps. 
Brand New, $100.00 each. 
W.N. Fleckenstein, Easton, Md. 


MACHINERY FOR SALE—1 Taber Sanitary Bronze 
Pulp Pump, 2 inch size. 

2 Sprague No. 2 Sanitary Can Washers. 

The W.C. Pressing Campany, Norwalk, Ohio. 
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Machinery— Wanted 


WANTED for cash, quick shipment; 2 Monitor-Thomas 
Tomato Washers. State size, price and date shipment can 
be made. A. K. Robins & Co., 116 Market Place, 
Baltimore, Md. 


WANTED — The Puyallup & Summer Fruit Growers 
Association of Puyallup, Washington, desire to purchase 
one or more cherry pitters to be used on Montmorency Red 
Sour Cherries. If you have anything to offer, advise. 


For Sale—Miscellaneous. 


FOR SALE—Make your own electricity by steam 
power and operate your lights and electric motors. At 
sacrifice—must be moved immediately: Steam Engine 
Electric Generating Sets of 40, 35, 15, 10, 7144 and 4 
kilowatt capacity; anyone who has steam can make 
electricity by these sets. Also have several Electric 
Motors available. Standard Electric Machinery Co., 
7 E. Hill St., Baltimore, Md. 


For Sale — Factories 


FOR SALE—Fully equipped canning factory in Balti- 


- more City. Plant can be bought at a very reasonable figure. 
Location excellent. Address Box A-1028 care The Canning 
Trade. 


EMPLOYMENT EXCHANGE 
HELP WANTED. 


CAN PLANT SPUERINTENDENT—A man capable of in- 
creasing production and showing results from up-to-date 
equipment with efficient and capable help; one who knows 
the tin can business from lithograph tin to completed article. 
Our factory is equipped with both Bliss and Max Ams body 
makers, Crimpers, double seamers, shear’ room, press depart- 
ment and lithograph decorating department. Our plant is 
within three miles of Philadelphia. Excellent opportunity 
for right party. State age, experience and salary expected. 
Address, Box B— care of The Canning Trade’ 


WANTED—Experienced Operator on Knapp Labeling Ma- 
chines. Experience should cover four to six years. Position 
offers future. Give age, salary to begin, single or married. 
Address Box B-1068, care of The Canning Trade. 


WANTED: Salesmanager. An old, established Company 
manufacturing a food product wants the services of a good sales- 
manager. Must be willing to spend considerab!e time traveling. Write 
giving age, previous experience, salary expected. etc. 

Address Box B - 1072 care of The Canning Trade. 


WANTED—Practical all around canning factory man; one who 
has had experience as general machine man capable of installing 
machines and good manager of help. Write, giving age, salary ex- 
pected and references. Prefer man located in Maryland. Good op- 
portunity. Address Box B-1076 care of The Canning Trade. 


THE CANNING TRADE. 


WANTED—Experienced Foreman for Company in 
East, on general tin can line, large Company anxious to ex- 
pand. Splendid opportunity for the right man. State ex- 
perience, salary expected and give references. Address Box 
B-1077 care of The Canning Trade. 


WANTED~—In small Tomato Canning plant a man familiar with 
Pulp machine also Ayars Filler, Canco Closing Machines and 
Wonder cooker all for No. 10 cans. State experience and salary 
expected. Address, Shorewood Packing Co., Galena, Md. 


A LARGE Canning Plant in the South wants a Middle- 
aged Man at once who is experienced in the Canning of Fruits 
and Vegetables. Party with California peach-packing experi- 
ence preferred. Give full particulars regarding age, experience 
and salary expected in first letter. Address Box B-10738, care 
of The Canning Trade. 


WANTED—Experienced maintenance man for our Indiana cat- 
sup plant. Must be thoroughly familiar with operation repair and 
up-keep of Haller Fillers, Goldly Cappers, Crowning Machines and 
Ermold labelers. Excellent opportunity for right party. 

Address: The Lippincott Company, Cincinnati, O. 


WANTED—Reliable machine man for tomate season, not to ex- 
ceed three months Have Canco machines. Give references and 


wages wanted in first letter. Address P. O. Box 104 White Plains, 
Ky. 


WANTED—First-class man to work in can shop on Double 
Seamers Only those fully qualified need apply. Prefer man who 
is handy on other machines. Address Box B-1087 care of The 
Canning Trade. 


SITUATIONS WANTED 


MAN of long experience selling canned foods desires to 
make connection with progressive house, Baltimore preferred, 
as Sales Manager. Address Box B-1069, care of The Canning 
Trade. 


WANTED—Position in the South as manager er superintendent. 
Successful packer of Sweet Potatoes, Tomatoes and other vegetables. 
Capable executive, builder, and mechanic. Wish position where I 
will have opportunity to make permanent connection. Available 
August Ist. Address Box B-1086 care of The Canning Trade. 


WANTED—Parties desiring to learn the art of process- 
ing and canning a full line of vegetables and fruits, etc., com- 
prising more than one hundred different articles, thereby fit- 
ting you to earn salaries ranging from three to five thousand 
dollars annually as superintendents and managers to join our 
course in canning and processing on easy term plan. For full 
particulars address “Course in Canning,”  P. O. Box 289 St 
Cloud, Minn. 


CHEMIST—University instructor in chemistry, experi- 
enced in tomato pulp and catsup canning and Howard method 
of laboratory control, desires summer position in New Jersey, 
Delaware or Maryland cannery. Best references. C. C. 
French, Harrison Laboratory, University of Pennsylvania, 
Philadelphia, Pa. 


WANTED—A really first class Chef with expert knowledge of 
the manufacture of all tinned, bottled and packed food stuffs. 


able to control large staff. Good salary to the right man. 
particulars must be given. Address Box 
The Canning Trade. 


Fullest 
B-1089 care of 


Must 
be man of wide experience, capable of inventing new recipes and 


Connection wanted as Superintendent or General Foreman by 
dependable Americin with sound executive ability, in manufacturing 
of cans. Successful handler of help setting up machinery, and in- 
creasing production. Last 12 years with large can manufacturing 
concern. Can furnish satisfactory credentials. Age 43. Married. 
Address Box B. 1088 care of The Canning Trade. 
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PUBLIC SALES 


We have purchased 122,000 pair U.S. 
Army Munson last shoes, sizes 53 to 12 
which was the entire surplus stock of one 
of the largest U. S. Government shoe 
contractors. 


This shoe is guaranteed one hundred 
percent solid leather, color dark tan, bel- 
lows tongue, dirt and waterproof. The 
actual value of this shoe is $6.00. Ow- 
ing to this tremendous buy we can offer 
same to the public at $2.95. 


Send correct size. Pay postman on de- 
livery or send money order. If shoes 
are not as represented we will cheer- 
fully refund your money promptly upon 
request. 


National Bay State Shoe Company 
296 Broadway New York, N. Y. 


THE PERFECT DRY PASTE 


JELLITAC 


Made from wheat 
Send for sample 
Arthur S. Hoyt Co., 
90 West Broadway New York City 


JELLITAC 


stick? 


H. D. DREYER & CO., Inc. 
MANUFACTURERS 
BOXES and BOX SHOOKS 
FOR THE CANNERS 
ALICEANNA and SPRING STS., BALTIMORE, MD. 


Phone: Plaza 3463-3464 


Howard E. Jones & Co. 


BROKERS DISTRIBUTORS 
Canned Foods 


203-5 CARROLL BLDG., BALTIMORE & LIGHT STS. 
Baltimore, Md. 


PACKERS: What have you to offer from last season’s pack--- 
also quote us your price on New Pack. Write us. Do you 
store Tomatoes, Corn, or other Canned Foods in Baltimore 
Warehouses for mixed cars or awaiting advancing market? 
If you need liberal loans on your warehouse receipts, we can 
arrange this for you. 


REFERENCES:- Atiantic Trust Co., Baltimore, Md. 
Bradstreet’s and Dun’s. 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 


NEw Yor, 


= you a copy? A letter addressed to 
Room 1358, 120 Broadway, New York 
City, will bring one to you promptly. 


American Can Company 


Continental Can Company, Inc. 


will quote prices on Cans upon 


application. 
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The Markets 


BALTIMORE, JULY 16, 1923 


WEEKLY REVIEW 


Buyers and Sellers Both Show Independence—Pea Crop Falls 
Far Short of Expectations—A Short Season on Peas—To- 
mato Crop Looks Well and Outlook for Pack Good— 

Corn Crop Doing Well—Fruits Holding Atten- 
tion—Farmers Find It More Profitable 
to Work at a Job Than Farm. 

HE Market—This week’s market has not differed mate- 
rially from other weeks: there has been only a fair 
amount of business passing, in both spots and futures, 

and the sellers have been as obstinate in refusing to cut prices 
as buyers have been in refusing to pay more. Possibly never 
- before in the history of the canned foods trading has the market 


been in just such a position ag it is today. Spot goods are re-- 


markably well cleaned up, better than ever known before, and 
on almost every item; and so when a holder can be found, he 
rests easy and is not anxious to sell unless the buyer meets his 
views as to price. On the other hand, the buyers have con- 
tracted rather well of futures of all kinds, and have lately taken 
on the determination not to be caught with heavy blocks of stocks 
at any time, and as some of these futures are beginning to ar- 
rive, the jobbers are more interested in getting them out than 
in buying new goods. This leaves the holders of spot goods in- 
dependent—and that is just the predise situation of the market 
today. 

Peas—The pea canner complains that the pack of peas is 
falling far short of expectations, the hot weather and drouth 
having cut short the pea crop everywhere and reduced the yield 
in cases per acre; and the jobber replies, he is glad of it, as there 
will be no surplus to plague the market. When he finds that he 
will be way short on some of the grades he most wants, he will 
not rejoice so much over this misfortune to the pea crop, but he 
has not reached that knowledge yet. He is still hoping. 


New York State would seem to have been more lucky than 
other pea-canning regions, for while some damage has been done 
to her pea crop, it is not nearly as severe as in other sections. 
Experts in this line point out that the pea-canning season will 
be shorter this year than ever known before, the crop having 
been rushed by the heat and dry weather. It is expected that 
Wisconsin will be done on peas in a fortnight, whereas she can 
usually run for a month or more yet. New York State is the 
only other section that ‘is still going on peas, but there, too, the 
season will be shortened. Some interesting reports on the pea 


situation will be found in our Crop Reports and no need to repeat 
here. 


In this market the prices on peas continue to decline, and 
are lower this week than last week, and there was a cut last 
week. In view of the crop and pack situation, this is puzzling. 
But that is what the figures show this week. 


OMATOES—The weather has turned favorable for this 
| crop in all sections; good rains have set in and brought 
to the plants just the moisture they have so badly needed. 
Now the plants look well, and reports from all sections would 
seem to indicate a plentiful acreage. If the present fine mixture 
of good rains and warm weather continue, the tomato crop will, 
no doubt, give the canners as much as they want. The country 
seems to be so spotted as to weather conditions—drouth one 
place and a deluge the next—that it is somewhat dangerous to 
say this; but that is how the crop looks now, taking the whole 
country at a glance. During the past two weeks we have driven 
quite extensively over the tomato and corn regions of this sec- 
tion and the general impression left on one’s mind is that both 
crops are in very fine condition. There has been but mighty 
little rain in or around Baltimore city this summer, but that is 
not the case out in the adjoining counties, nor even in upper 
Baltimore county. And all other sections of the country report 
the crop in good condition. - 


ORN—What we have said of tomatoes is equally true of 
¢; corn—the crop is making very satisfactory progress and 

gives promise of a fine yield and good pack. There does 
not seem to have been any material increase in the acreage, 
some sections hardly as much; and this is just as well. There 
are some notable corn-canning sections—and we are speaking 
of the country, not just this section—where they do not seem 
to know how to can corn, and where they produce an article 
that we have never understood how a market was found for it. 
This is the corn that has hurt corn consumption, and the hap- 
piest thing that could happen for the entire industry would be 
for them to loose their entire corn crop. That is, until they learn 
how to produce a decent can of corn. There is nothing nicer than 
a can of fine corn and nothing worse than a can of poor, tough, 
aged corn. No amount of sweetening or any other manipulation 
will change old, hard, tough, just-beginning-to-dent corn into a 
palatable dish, and the corn canners should make a survey of 
their fellow corn canners and weed out those who aim at the 
highest number of cases per ton or acre. This line of canners 
needs a good stirring up more than any other line today. That 
may not be a pleasant truth for the corn canner, but it is a fact 
nevertheless. The only changes in market prices in this article 
are found in standard crushed corn, whtich has advanced about 
2%c per dozen this week. 


TRING BEANS—A good many sections are beginning on 
their string beans, but the reports of the crop are rather 
meagre. In this city beans have been very high in price 

and scarce. At the recent Canned Goods Exchange meeting a 
well-known broker was heard to remark that they would soon 
bring $1.50 per dozen. That is the sentiment toward string 
beans in view of the raw stock prices and the poor crop. 
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RUITS —The California canners are taking the right action 
in holding off naming of new prices until they can see what 
their costs are. This is sensible for two reasons: It will 

enable them to trade intelligently, and it will also permit them 
to carry out their determination to get the prices down as low 
as possible, so that the pack will move rapidly. They have big 
crops of fruits in California, and the canners have decided not to 
pay exorbitant prices for the raw stock, and not to take any- 
thing but fine quality fruit for canning. That is the kind of 
policy that makes customers for canned foods, and we recom- 
mend it heartily to a whole lot of other canners, many of whom 
take any kind of stuff just to keep it out of the hands of other 
canners. 

It would seem that the sugar barons have derided to change 
their piratical methods for the year and to let the sugar go out 
at a fair price. They may have laughed at the sugar boycott, 
but, at least, it had the effect of keeping quiet a lot of house- 
wives from doing any preserving, and this means more demand 
for canned fruits. However, they are making more wine than 
ever, and that will use up more sugar than was formerly used 
in preserving. 


ABOR—The time is nearly here when the heaviest demands 
for cannery labor will have to be met, and ‘t does not prom- 
ise to be easy. You will note in this week’s crop reports 

that up in Pennsylvania the smaller farmers are allowing their 
crops to run to weeds, and are taking positions with construction 
companies because they find the wages pay better than the farm- 
ing. This is an exceedingly serious matter and one which all 
industry wiil have to note well. If our food producers turn 
laborers on account cf the high wages paid, wherewith shall the 
world be fed? The canners now face the necessity of paying 
higher wages than ever or going’ without workers in the fac- 
tories, and without workers the packs cannot be made. 


NEW YORK MARKET 


Market Activity Satisfactory—E. B. Hosier, of Austin, Nichols 
& Co., Dead—Interesting Apricot Prices Named—Short 
Pea Deliveries Reported From Al] Sections—Cali- 
fornia Fruit Costs Unsettled—Wholesalers 
and Retailers Indorse Standard Can 


Sizes—Notes of Interest. 
New York, July 11, 1923. 

ARKET Seasonably Active—While there have been no 

particular developments of general interest in the spot 

canned foods maiket during the week, demand has con- 
tinued active in a moderate way, and the volume of buisness has 
been satisfactory. Distributors are buying only in a small way, 
but perhaps this hand-to-mouth buying is caused by the scarcity 
of spot holdings. It is by no means improbable that the dis- 
tributors, thoroughly aware of the general scarcity, are buying 
in small lots only when needed, rather than buying in a large 
way in advance of requirements, with resultant probable sharp 
price advances. As conditions are at present, there is a good, 
healthy movement of the general line, with the market showing 
a stable undertone. 

E. B. Hosier Dead—The trade this week learned, with keen 
regret, of the death of Edward B. Hosier, manager of the Hud- 
son street office of Austin. Nichols & Co. Mr. Hosier died on 
Sunday at his home on Riverside Drive as the result of an 
attack of pleurisy. Mr. Hosier started his business life with 
Oscar G. Rafferty, afterward becoming interested in the busi- 
ness, which became known as Rafferty & Hosier. This concern 
was absorbed by Clark, Chapin & Bushnell, and when Austin, 
Nichols & Co. succeeded this latter concern, Mr. Hosier went 
along. He has managed the Hudson street office of the com- 
pany since 1915. 

Low Apricot Prices—The California Prune and Apricot 
Growers’ Association this week named opening prices on dried 
apricots, the prices being approximately 40 to 60 per cent lower 
than last year’s opening. This is of interest to the canning 
trade, in view of its reaction upon the price of the canned prod- 
uct. 

Salmon Market Firm—Theve has been an active inquiry for 
salmon during the past week, the hot spell having brought on a 
heavy consuming demand for this popular canned product. Prices 
here are firmly held, with little stock available in the re-sale 
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market. The coast market is strong, with a close cleanup of old 
pack goods. New pack is reported meeting with a good sale by 
the independents, who are booking business at $1.20 for chums 
znd $1.25 for pinks, these prices being guaranteed against the 
fermal opening of the larger operators, when named. Old pinks 
range $1.30 to $1.35, with the top price prevailing in the majority 
of instances. 

Short Pea Deliveries—Following the unfavorable packing 
season for peas in Maryland and Delaware this year, Wisconsin 
is now working on its pack, and reports the same success that 
attended the efforts of their fellow-canners in the East; in other 
words, short crop and pack, with probable pro rata deliveries 
on the more wanted grades. Asa result of the numerous reports 
of coming short deliveries on fancy and standard No. 4 Alaskas, 
there is quite a demand for extra standards, and as a result of 
this situation the market is higher all around. Some of the 
packers have withdrawn opening prices, while others have ad- 
vanced them all along the line, and are accepting only a limited 
volume of additional business. 

New Fruit Costs—California canners have not yet definitely 
come to agreements with their growers as to prices to govern 
on 1928 crop fruits, and it is believed that the situation this year 
will be very unsettled as to raw material costs. With some of 
the canners refusing to do business with the growers’ organiza- 
tions on the basis of prices demanded by the co-operatives, they 
are finding that some of the independent farmers are willing to 
“talk turkey” at prices which the canners consider more reasona- 
ble. For example, apricot growers are demanding $45 to $50 
per ton for their fruit, with the canners bidding only around 
$25 per ton. This situation has held back the announcement of 
general opening prices considerably. 

Asparagus Short—Buyers who deferred confirmations on 
future asparagus this year, and finally confirmed only 25 or 50 
per cent of their earlier purchases, have been dismayed to learn 
that several of the packers are making pro rata deliveries on 
their contracts. Early reports had indicated that the 1923 pack 
would exceed that for 1922 by a wide margin, but the unfavor- 
able weather during the growing season upset all calculations, 
and cut down the pack considerably. 

Tomatoes Lower—Although stocks of canned tomatoes are 
very light, the trade continues curiously apathetic toward this 
commodity, and even the reduction of Maryland standard 2s to 
92% cents, factory, by some canners, has failed to stimulate 
buying to any extent. With only a 5-cent differential between 
spots and futures (7% cents in some instances) and with toma- 
toes short, it would appear that standards at 92% cents are a 
good investment, but the wholesale grocer continues in his set 
path of hand-to-mouth buying. 

Too Many Can Sizes—With the Government’s campaign for 


-standardization of tin containers for food products having re- 


ceived the endorsement of wholesale and retail grocers, it is 
Enteresting to note that. far from falling in line with the de- 
mands of the trade, tomato canners are departing even more 
from the path of standardizaticn. The current list of offerings 
of a well-known Baltimore brokerage house shows the following 
tomato offerings: No. 1 regular tins, No. 1 Shanghai tins, No. 9 
squat tins, salmon size tins, and the usual 2s, 244s, 8s and 10s. 
Buyers contend that the 1s, 2s, 3s and 10s are the only neces- 
sary lines. 

Shoepeg Corn in Demand—Southern pack fancy shoepeg 
corn has met with an active demand on future contracts this 
year, and many canners are now withdrawn from the market, 
having booked enough business to absorb the greater part of 
their expected pack. Standard corn remains quiet. 

Maryland Canner Here—Earl Withgott, of the Talbot Pack- 
ine and Preserving Co., of Easton, Md., was visiting the market 
this week. “NEW YORK STATER.” 


MAINE MARKET 


Weather Chief Topic of Conversation at All Gatherings—An- 
other Serious Problem Is That of Help—Market on 
Stringless Beans Strong—Blueberry Out- 
look Not Very Encouraging. 


Portland, Me., July 12, 1923. 


UST at present the weather is even more important than 
usual, and is the chief topic of conversation in all gather- 
ings. We are having some very nice warm weather, the 

kind that makes corn grow, but with it there is no rain and no 
promise of rain. As a result, the crops are already showing 


| 
: 


July 16, 1928 


signs of drouth, and grief is in sight unless we have relief very 
soon. Usually at this time of year we get scattered local show- 
ers, which help the situation, but this year it is beautifully pleas- 
ant and calm day after day. Nice for tourists, but hard for 
farmers. 

Another very serious problem is that of help. Thousands 
of tons of hay in Maine will rot in the fields without cutting, 
owing to scarcity of labor. In face of that fact comes the story 
from the neighboring State of New Hampshire of two likely 
youths who applied to the Chamber of Commerce for employ- 
ment, were offered $6 a day and lodging for work during haying, 
and refused because they couldn’t work for less than $7 a day! 
Mills and factories are running to capacity, many on night shifts, 
and the farm help is migrating to the larger towns for such 
occupation. 

Spot corn is entirely out of the market, and is re-selling 
from second hands today at high premium. Golden Bantam 
still has a slightly better demand than Crosby, being more 
scarce, and brings rising of $2.40 a dozen. Future corn is worth 
a lot to the canner just now, as he sees his crop dwindling daily 
under this scorching sun. Just at present it is difficult to place 
contracts, as those who have already sold well up are not in a 
position to take on more business, and those who have previously 
had goods to offer are holding back their sales just now in antici- 
pation of better prices within a few weeks. The last prices 
quoted were $1.387% for Crosby and $1.65 for Bantam, the bar- 
gain lots from unorganized canners having disappeared from 
the market. Corn on the ear is sold up, and may even show a 
short delivery unless weather conditions improve immediately. 

The market on stringless beans is very strong, in face of 
the fact that several canners have added this vegetable to their 
lines this season, and the pack should, naturally, be increased 
over previous seasons. However, this crop has also suffered 
from adverse weather, to the extent that the yield per acre will 
be light; and beyond tHis is the fact that principally all beans 
are canned in factories where corn is the principal article and 
that beans must give way to corn when that crop matures, thus 
shortening the bean season. Beans are strong at $1.20 and $5.00, 
and are hard to find in quantity. Spot goods have been wanted 
in the market ever since October, 1922, and the same condition 
bids fair to apply again this year. 

There will be a meeting of the string bean and apple can- 
ners in Augusta on the 20th inst., postponed from a general 
meeting of the Maine Canners’ Association, held June 23rd. 

The apple prices will doubtless be announced some time 
during the present month, though at present little interest is 
shown. State experts report a heavy July drop in the orchards, 
particularly ‘nm Franklin county, which is one of our largest pro- 
ducing areas. Baldwins are reported to have suffered through- 
out the State. For this reason canners are not anxious to make 
premature announcement of prices until they are fully informed 
on orchard conditions. A heavy business, subject to approval of 
price, has already been booked. 

The blueberry outlook this season is not as encouraging as 
it was last year; the best that can be said of the crop today is 
that it looks “fair.” It is reported that at least one very large 
canner will not open his, factories this season, having more prof- 
itable and promising locations in other sections. Several local 
co-operative companies suffered rather severely from the over- 
supply and consequent low prices of last season, and may not 
open up again. Others have booked a good SAP _ business, 
though no prices have been named. “MAINE.” 


ST. LOUIS MARKET 


Northern Illinois Has Frost; No Damage Done—Canning to 
Start in Few Weeks—No Futures Being Booked— 
Difficulty in Supplying the Pea Demand— 

Milk, Pickles, Fish, Etc. 

St. Louis, July 11, 1923. 


ARKET Slow—There has been but very little change from 
i last week in the canning brokerage business. Jobbers are 

all busy with their mid-summer inventories. From all 
indications they have generally had a successful six months, and 
are looking on the future with optimism. As soon as their total 
stocks have been finally figured out and their stock books posted 
which will not be for several days, there will probably be con- 
siderable buying of canned foods done. 
_ . Meanwhile the demand for all kinds of canned foods is lim- 
ited, and only buying for present needs is being done. The future 
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is not being taken into consideration at all, and new packs are 
being neglected. Most of the stocks on hand are limited and re- 
sales among jobbers are extensive. 

Corn—There is no change in the corn situation. It still 
continues to be in fair demand, and the spot clean-up is becom- 
‘ng more and more marked day by day. Northern Illinois had 
a light frost about two weeks ago, but there was no damage 
done. The few canners who still have a small surplus of futures 
to offer are picking and choosing their customers. Standard corn 
is dull and the demand is indifferent. There is less call, it seems, 
for corn than for other lines of vegetables. It takes lots of work 
to keep it moving. Fancy corn ig scarce. 

Tomatoes—The tomato crop in this section bids fair to be 
normal. Down in the Ozarks there will be a new high record this 
year jn canned tomatoes, and there are more canning factories 
than ever before in operation. The value of this crop in the 
Ozarks alone is conservatively estimated at $3,000,000. Getting 
back to market conditions, spot tomatoes are fairly active. Vis- 
ible supplies have been steadily drawn down by the large spot 
trading. The volume of sales in futures is large, and, along with 
favorable weather conditions, the outlook is more and more cheer- 
ful. Gallons are nearly out of the market. Canners expect to 
see an unusually close sale of stocks before the new pack is ready 
for distribution. Most of the demand now is on re-sales. It is 
almost too early to state what the yield of tomatoes will be. 
Most of the packers are not talking business. Crops, however, 
look good right now, and the season for canning will be open 
in a few weeks. However, jobbers do not show much of an incli- 
nation to book futures. Information from the South is for a bet- 
ter than average yield, and futures are considered a good invest- 
ment, because there are many things that might happen to the 
plants before they begin to yield. 

Peas—Jobbers in peas are having difficulty in supplying 
their wants to customers to take the place of short deliveries. 
This is particularly true in the larger sieves, which is quite a 
reversal in form. Prices are firm. Information received from 
Wisconsin is to the effect that there is a light yield per acre 
this season, because of unfavorable weather conditions. The 
Alaska peas are reported not to exceed 50 to 55 per cent, and the 
qualities are generally poor and running mostly to standards. 
The later crop, it is said, will do better than early peas, but 
even this will go below normal. The Alaska pea season has 
been a big disappointment to canners, because, as stated, the re- 
turn based on an acreage did not reach more than about 50 per 
cent of what they expected. The early contracts are expected 
to be delivered in full. 

Canned Fruits—Stil! remain dull and negligible. The inter- 
est centers in this year’s pack. Down in the Ozarks, in Missouri, 
and Arkansas, some of the crops will be bumper ones, while 
cthers will show a decrease. The Missou14 peach crop is said to 
be almost a failure due to freezes, although the Prescott and 
Northwestern Railroad will ship 500 cars. The output on the 
Frisco Railroad will be 125 cars, and on the Missouri Pacific the 
crop in Arkansas will be about 500 cars. In the same section, 
although the season has been recognized as an “off year” for the 
strawberry-growing industry, growers in the vicirity of Monett, 
Mo., have realized more than $300,000 from their crops. 

Milk—The long-looked-for advance of milk has still, at this 
writing, not materalized. Jobbers and retailers are fairly well 
stocked up in anticipation, and when, and if, the advance comes, 
‘it will have already been discounted at a considerable degree. 
The recent hot weather has increased the demand, and a comb- 
ing over the market has been the result. All brands are show- 
ing a hardening tendency. Milk for later delivery has not 
changed materially. 

The Carnation Milk Condensing Co. will begin at once the 
erection at Mt. Vernon, Mo., of a plant to cost approximately 
$300,000. The plant is designed to take care of part of the 
great volume of high-grade milk for which the Ozarks have 
become famous. Guarantees of a specific minimum of milk have 
been made by farmers of Lawrence county, in which Mt. Vernon 
is located, so that the company can at all times operate on a 
profit-making basis. 

The demand for sugar is slowly, but steadily, increasing. 
The re-sale sugar from second-hands has practically moved up 
to refiners’ quotations, baking a much more satisfactory market. 

Pickles—The future sale of bulk pickles has taken on an 
added impetus lately, largely due to the fact that spots are sell- 
ing so exceptionally well. Glass pickles sold more largely be- 
fore in our memory, and bulk pickles this season have been re- 
markably active. There can be nothing but higher prices ahead, 
even with a normal yield. Should anything happen to growing 
crops, look out for fireworks. 
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Fish—Canned ffish continued firm, especially sardines, 
although the demand is only moderate. Information comes in 
that many packers have unfilled orders on their books. There 
fs a fair transient business reported. Jobbers are only buying 
for their immediate requirements, and on a hand-to-mouth basis, 
and that in a small way. California salmon are not selling as 
they usually do at this time of the year. Jobbers of salmon are 
only buying them as they need them to fill orders. 

“MISSOURIAN.” 


CHICAGO MARKET. 


Wisconsin Situation as to Early Peas Further Developed—Buy- 
ers Are Searching for Bargains—Little Interest in 
Relation to Corn—Notes of Interest. 


Chicago, July 12, 1923. 

LASKA Peas—The Wisconsin situation as to the early peas 

has further developed, and it is now reported that the 

output of canned peas of the Early June, or Alaska, variety 
will be about 65 per cent of that of 1922, on the average of the 
Northern and Southern Wisconsin districts. 

Some localities in the State are producing less than 50 per 
cent of last year’s output. 

Sweet Peas—The pack of sweet peas in Wisconsin is not 
turning out as well as ‘it was hoped it would. The canning of 
the late crop is now at its peak, and it is found that the hot spell, 
the early cold weather and the submerged fields in some localities 
have caused great damage to this crop, and that the output will 
not be any greater, on the average, than the pack of early, or 
Alaska, peas. 

Buyers are searching for bargains in peas, and are eagerly 
buying any offerings submitted at fair or reasonable prices. The 
offerings, however, are very small. Some canners who have a 
small and unimportant quantity of Alaskas, or less than carload 
broken assortments, are closing them out at opening prices. 

The larger canners who have some surplus remaining, after 
filling their future orders, amounting to carload lots or more, 
have withdrawn them from the market, being confident that 
they will be able to sell them later at higher than the present 
prices. 

Canned Tomatoes—It is said that the acreage planted in 
tomatoes in Indiana this year exceeds that of last year by about 
ten thousand acres, but that this will be counterbalanced by the 
irregularity of the planting, and the necessity for replanting 
with plants from the South, and the generally unfavorable con- 
ditions during the early part of the season. Some experts are 
stating that the output of canned tomatoes in Indiana this year 
will be about 90 per cent as great as that of last year. 

There are a few cars of No. 2 extra standard tomatoes still 
held in Indiana at $1.00 per dozen, and only one car of extra 
standard No. 2 tomatoes, which is held at $1.75. There are no 
1s or 10s or 2%s. This can be called the closest clean-up that 
Indiana has had on canned tomatoes since the industry has been 
established, as every can will be sold and gone before the new 
crop is available. 

There is but little of interest to be said in relation to canned 
corn. The crop or stand is good nearly everywhere. Corn is 
able to stand a lot of hot weather, and we have had a-plenty, 
but the heat in the corn-growing States has been tempered with 
good rains, and as the old settler put it: “You can lean on the 
fence and hear the corn growing.” The output, however, cannot 
be large, as a lot of corn canners have not operated this season, 
havng lost so much money in the two previous seasons that they 
were not only discouraged, but, in some instances, so financially 
crippled that they could not open their factories. Two of the 
largest corn-canning organizations in the United States went 
into the hands of receivers a little more than a year ago, and 
will operate in a very limited way this season, 

The opinions of people who have had a long experience in 
the distribution of canned foods is always of interest, and is 
sometimes of value. I had occasion to talk to such a person, a 
broker, recently, and he said: 

“Tf IT was a canner I would sell no goods subject to ap- 
proval of samples. I would sell on grade. The industry is cer- 
tainly well enough established now and grades well enough de- 
fined that selling and buying can be done on grade. 

“The buyer secures such an advantage and option in buying 
subject to approval of sample that he can treat the seller as a 
plaything, and unless the goods are sold on grade, all the buyer 
has to do is to disapprove of the samples. Thus the buyer is de- 
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prived of the opportunity to close the sale of the goods with 
some other buyer, or the buyer is given an opportunity to choose 
between half a dozen or more lots and disapprove of the samples 
of all, or of but one lot. He thereby ties up half a dozen lots 
of goods and prevents their sale. 

“It has come to be the case that sellers will not absolutely 
refuse to send samples, but they will stipulate that the goods 
are sampled subject to seller’s confirmation after the samples 
are approved. 

“tiowever, the buyer has ample protection when he buys 
on grade, for, when the delivery is not up to grade contracted for, 
there are the arbitration committees of experts to protect him. 

“I know that there are some buyers who make it a practice 
to buy subject to approval of sample merely to tie up the goods 
and take them temporarily off the market until they can investi- 
gate further. There is another thing I want to talk about, now 
that I have the opportunity to talk, and that is that canners are 
very unsympathetically negligent about paying their brokers. 
When they get their money they have with it collected the brok- 
erage, and it does not belong to them, but to the broker, who has 
worked hard for ‘it and earned it. Brokers need their money, 
and usually need it badly. Some canners hold the brokerage 
they have collected for six months, and some hold it always and 
never do pay it, unless they are forced to do so. Any other kind 
of an employee gets his stipend every Saturday or once a week. 
A broker gets his once in a while, or whenever the canner gets 
good and ready to pay him, which is no way to treat an employee 
who is faithful and who needs his money. And now that I have 
got these few sentiments out of my system, go and print them, 
if you want to, but do not give my name as authority, unless you 
want me assassinated either by canners or buyers.” 

“WRANGLER.” 


CALIFORNIA MARKET 


Canners in No Hurry to Name New Fruit Prices—Later On 
Costs Will Be Better Known—Canners Desire to Keep the 
Prices Down—Pro Rata Deliveries on Peas and As- 
paragus—A Large Crop of Apricots Being 
Largely Shipped East in Fresh State— 

Pears Also Going East—Sardines 
in Demand—Coast Notes. 


San Francisco, July 12th, 1923. 


RUITS—Opening prices on California canned fruits have 
kK not been named as yet by the leading packing interests, 

and there are no indications that they will be put out before 
the middle of the month. Buyers are apparently not ready to 
place orders, and canners do not feel that there is anything to 
be gained by putting out prices at this time. The longer they 
wait the more closely will they be able to approximate packing 
costs, and it is held highly desirable that prices be as low as 
possible. Very little fruit has been bought so far by canners, 
and the prices quoted by organizations of growers apparently 
mean but little, as it is certain that canning stocks will be 
bought for much less. Every effort has been made cf late to 
move the surplus pack of low-grade fruits for which a market 
was not found last year, but there are still quantities on hand. 
From time to time reports have gone out that this was being 
cleaned up in good shape, but some of the large operators still 
have quite heavy holdings. Very few inquiries have come from 
England this season, and the outlook for export trade is not 
especially encouraging. 

Peas—Owing to unseasonable weather, the California pea 
crop was not a large one, and packers are making pro rata 
deliveries on certain sizes. The California Packing Corporation 
is making full deliveries on everything, with these exceptions: 
No. 4 sieve, 75 per cent; No. 10 Mt. Hamilton or Mission brands, 
standard sifted, No. 5 sieve, 85 per cent; No. 10 Colton or Eagle 
brands, standards, No. 6 sieve, 65 per cent; No. 1 tall Del Monte, 
medium size, No. 4 sieve, 45 per cent; No. 1 tall Mt. Hamilton 
or Mission brands, standards, No. 5 sieve, 90 per cent, and No. 1 
Colton or Eagle brands, standards, No: 6 sieve, 65 per cent. This 
concern has a small unsold surplus on a few grades, but the 
stock is expected to be fully sold up within a short time. The 
canning season was a short one, and the output was well below 
normal. 


(Continued on page 10) 
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THE CANNING TRADE. 


‘CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 


Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


31 


****Many canners get 


higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


general market at this date. 


Baltimore figures corrected by these Brokers: 


(*) lloward E. Jones & Co. 
Canned Vegetables 


ASPARAGUS*— (California) 
White Mammoth, Revie’, No. 2%.. Out 
Green Mammoth, ut 3.90 
White, Large, ‘No. 
White, Large, Peeled, No. 2 aie 
Green, Large, No. 2%......06 3.85 
White. Medium, No, 
Green, Medium, No, 2%4........ 3.70 
White, Small, No. 2%......... 
Green, Small, No 2%..... 3.50 
Tips, White, Square, No. 2%.. caisse 
Tips, White, Round, No. 2%.. pene 
Tipe, Green, Square, No. 2%.. 
Tips, Green, Round, No. 2%....... ae 
BAKED BEANSt 
In Sauce, No. 1..... 80 
In Sauce, No. 2 +95 
BEANSt 
String, Standard Green, No. 2..... --- ° ane 
String, Standard Green, No 10... sees 
String, Standard Cut White, No. 2. .... «+++ 
Stringless, Standard, No. 
Stringless, Standard, No, 10....... 
White Wax, Standard, No 2...... «+++ pn 
White Wax, Standard, rrr 
Limas, Extra, No. 
Limas, Standards, No. cess 
Limas, Soaked, No. 2...... -15 
Red Kidney, Standard, No. 2...... 4.90 
BEETSt 
Smal!, Whole, No. 71.30 
CORNt 
Std. Evergreen, No. 2, f.o.b. Balto. Out 4.90 
Std. Evergreen, No. 2, f.o.b, Co.... Out {.85 
Std. Shoepeg, No. 2, f.0.b. GUE 
Std Shoepeg, No, 2. f.o.b. ... Out 71.00 
Ex. Std. Shoepeg, No. 2, f.0.b. Out 41.20 
Fancy Shoepeg, f.o.b. Balto....... Out 1.40 
Std. Crushed, No. 2, Baltimore.... .90 4 .85 
Std. Crushed, No, 2, f.o.b. Co..... -92% 4.85 
Ex. Std. Crushed, No, 2........--. .95 Out 
Ex. Std. Crushed, No. 2, f.o.b. Bal. .95 Out 
Extra, No, 2, f.o.b, County........ 
Extra Standard Western, No, 2.... .... Out 
Standard Western, No. 2.......... -95 
q .85 
Standard, Split, No. 10...... 3.00 
MIXED VEGETABLES FOR SOUPt 


OKRA AND TOMATOES} 
Standard, No, 
Standard, No. 
PEAS!— 
No. 1 Sieve, 2s, f.0.b 


f.o.b. Baltimore. . 


No. 2 Si 2s, f.0.b. factory...... 1.65 1.60 
No, 3 2s & tory...... 4. . 
No 4 Si 2s, “ton, factory...... Ou 
Baltimore, 1.30 
No. 5 Sieve, = oO. . Balto.. Out Out 
Seconds, 28 sconces Gan 
E. J. Standards, 1’s, No. 4 Sieve.... Out Out 
E. J. Sifted, 1’s, No. 8 Sieve........ -90 Out 
E. J. Ex. Sifted, 1’s, No. 2 Sieve.... 1.20 Out 
Fancy 1.30 Out 
PUMPKIN?{ 
Standard, No, 1.00 41.10 
Standard, No. 10. 4.50 44.00 
SAUERKRAUT 
Standard, Ne. 9.85 
Standard, We G00. 8.96 
SPINACHt 
Standard. 


({) Thos. J. Meehan & Co. 


(+) Jos. Zoller & Co., Inc. 


(§) Wm. C. West & Co. 


New York prices corrected by our special Correspondent. 
CANNED VEGETABLE PRICES—Continued 


Standard, No 4.00 4.25 
California, No. 2%, f.o.b. Coast... .... 1.75 
F. O. B. Factory basis. 
SUCCOTASHt 
Balto. N.Y. 
Green Beans, Green Limas...... 1.40 -40 
With Dry Beans, No. 2............ Out Out 
Maine, No, Out Out 
New York State......... 
SWEET POTATOESt 
F. 0. B. County 
Standard, No. 2, f. 0. b. county... .824%4 .85 
Standard, No 8, f.o.b. Baltimore... Out 7.90 
Standard, No. fob County..... -85 4.90 
Standard, No. f.o. 
Standard, No. 1, f.o. = Gounty.... Out 93.25 
TOMATOES} 
Fancy, No. 10, f.o.b. Baltimore.... Out Out 
Jersey, No. 10, f.o.b. Factory...... coos Out 
Standard, No. 10, f.0.b. Sees.. Out 5.50 
Standard, Me, 10, f.0.b, County.... Out .... 
Sanitary 3s, in. cans........-. Out .... 
Jersey, No. 3, f.o.b. County...... Out Out 
Ex, Standard tok alte... Out .... 
Standard, No. 3, f.0.b. Baltimore.. Out 2.00 
Standard, No. f.o.b. County.... 1.75 nom. 
Seconds, No. Baltimore... .--. 
Standard 2s, f. b, Baltimore...... 
Standard, No. 2, f.o.b, County..... -92% 4.95 
Seconds, No. 2, f.o.b. Baltimore... .... 
Standard 9s, f.o.b. Baltimore...... Out 8744 
Standard 1s, f.o.b. Baltimore..... Out 4.80 
Standard 1s, f.o.b. County......... Out 4.75 
TOMATO PULP{ 
Canned Fruits 
Maine, No. 10.. 4.00 4.25 
Michigan, No. i0. 8.75 
New York, No. 10....... amare 4.00 4.50 
Maryland, No. 3, f.o.b. Baltimore.. 1.10 Out 
Pennsylvania, No, 10, f.o.b. Balto.. 3.25 Out 
Maryland, No. 10, f.o.b. Balto..... 3.00  .... 
APR.COTS 
California Choice, No. 2%4........ 2.75 2.65 
BLACKBERRIES$ 
Standard, No. 10..... 7.50 97.50 
Standard, No. 2, Preserved....... 1.50 41.50 
Standard, No. 2, in Syrup........ 1.25 1.50 
B] UEBERRIES 
ns 
Standard, Red, Water, No.2... Out 
Standard, White, Syrup, No. 2: 
Extra Preserved, No eS 2.00 Out 
Sour Pitted Red 10s, No. 
GOOSEBERRIES$ 
Standard, No. 2........ 41.70 
PEACHES* 
California Choice, No. 32% Y.C.. 2.40 2.35 
California Stand., No. 2% Y¥. C. 1.90 1.95 
PEACHESt 
Extra Sliced Yellow, No 1.. 1.40 1.50 
Standard White, > Out Out 
Standard Yellow, No. 
Extra Standard No. 91.50 
Seconds, White, No. 2............. Out {1.10 
Seconds, Yellow, No. + 91.15 
Standards, White. No, 8...... 92.00 
Standards, Yellow, No 8.......... 1.75 92.35 
Extra Standard White, No. 8...... 2.00 {2.25 
Extra Standard Yellow, No. 3..... 2:00 42.20 
Selected Yellow, No. 2-25 3.50 
Sevonds, White, No. 8............. 1.60 Out 
Seconds, Yellow, No. 3............ 1.70 41.70 
Pies, Unpeeled, No. 8...........-. 1.10 $1.15 
Pies, Peeled, No. 3 « Ou 
Pies. Unpeeled, No. 
Peeled. No. 10 


CANNED F® ued 
PEARSt 
Balto. N.Y. 
Seconds, No, 2, in Water.......... sees 
Standards, No 2, in Water........ .--- : 
Extra Standards, No. 2, in 8: - 1.00. 91.15 
Seconds, No. 8, in Water.......... Out 
Standards, No. 3. in Water........ 1.00 1.20 
Standards, No. 8, in Syrup........ 1.50 1.40 
Extra Standards, No. 8, in Syrup... 1.60 1.50 
PINEAPPLE* 
Bahama Sliced, Extra, No. 2....... Out Out 
Bahama Grated, Extra, No. 2...... .... Out 
Bahama Sliced, Ex. Std., No. 2.. Out Out 
Bahama Grated, Ex. Std, = 2 eo. Out 
Hawaii Sliced, Extra, No. 2%4...... 00 4.15 
Hawaii Sliced. Standard, No. 244.. 3.50 3.75 
Hawaii Sliced, Extra, No. 2....... 3. 2.85 
Hawaii Sliced, Standard, No. 2. 2.55 
Hawaii rated, 1.80 
Hawaii Grated Standard, No 1 1.05 
Shredded, Syrup, No. 10....... aaa 
Crushed Extra, No. 10......... Ou anew 
Eastern Pie, Water, No. 2......... Out .... 
Eastern Pie, Water, No. 10........ seve 
PLUMSt 
Syrup, No. 2....... 
Water, No. 10...... ee 
Black, Water, No. 
Black, Syrup, No. 1... ose 
Syrup, No. 1.... ease 
RASPBERRIES$ 
Black, Water, No. 2.........+. 1.75 1.80 
Red, Syrup. No, 2..... 
Red, Water. No 10.......... eceee 9.00 99.00 
STRAWBERRIES$ 
Extra Standard, Syrup, No. 2...... $2.25 
Preserved, No. 2........ 
Standard: NG. 9.2... coves 
Standard, Water, No. 8.00 410.00 
Canned Fish 
HERRING ROE* 
OBSTER* 
Flats, 1 Ib., case 4 doz........... ceo $8.00 
Flats, % lb, case 4 doz............ 23.00 
OYSTERSS 
Standards. 5 oz..... 
Standards, 4 oz.......... 1.30 
Standards, 10 of............ 
Selects, 6 oz......... 200 2 
SALMON? 


Red Alaska, Tall, No 
Red A 


Columbia’ Flat, No. % 


Chums, Talls ...... 

Medium Red, Talls................. O 
SHRIMPs 

Wet or Dry, No 1%........ 

Wet or Dry, No. 1...... 


SARDINES—Domestic, per Case 


F. O. B. Eastport, Me., 1923 Linas 


Key 


TUNA FISH— 
Ms .. 


alifornia, 4s ....... 
California, Is ............ 
California, %s, Blue Fin........ 

alifornia, 1s, 
California, %s, 


Striped 
California, 1s. Striped ........... 


Pink, Tall, No. 1 12-45-27 L.STIG 
Out 
ut 1,20 
1.60 
-- 3.00 
50 
4 Mustard, Reyless 8.25 
24,00 
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The Superiority of our VINER FEEDER is con- 
clusively proven by the rapid expansion of this 
branch of our business. 


“Ask the men who use them” 


CHISHOLM-SCOTT CO., 


387 E. Broad St., Columbus Ohio. 


Our advertising has made 
DEL MONTE the best known 
and most-called-for brand of canned 
fruits and vegetables in America 
and thus one of the 
most profitable 


for you to 
handle. 


“San Francisco 
CALIFORNIA 


CALIFORNIA PACKING 
CORPORATION 
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SMILE AWHILE 


EXCHANGES 
Girl—You’re too drunk to take me out in public, and you 
know it. 


Dud—-Ha, that’s one on Jim. He bet me ten I wasn’t drunk 
enough.—Humbug. 


ANENT THAT PERCENTAGE ALLOWANCE 


A colored revival was in full blast, and one old fellow was 
exhorting the peopie to contribute generously! 

“Look what de Lawd’s done fo’ you-all, bredren!’’ he shouted. 
“Give Him a portion of all you has. Give Him atenth. A tenth 
belongs to de Lawd!” 

“Amen!” yelled « pcrspiring member of the congregation, 
overcome by emotion. “Giory to de Lawd! Give Him mo.’ Give 
Him a twentieth!” 


READING TO THE MRS. 


He was reading aloud from the newspaper to his wife. Now 
and then he paused and asked a question, but her replies indi- 
cated that she was not listening very closely. When he re- 
proached her she indignantly retorted that she was listening 
most intently. 

He continued reading for a few minutes, and then, seeing 
a faraway look in his wife’s eyes, he began to read as follows: 

“Last night, at about 2 o’clock in the afternoon, a few min- 
utes before breakfast, a hungry boy, about 60 years old, bought 
an orange for a dime, and threw it through a concrete wall 20 
feet thick. With a cry of despair he jumped into a dry millpond, 
broke his arm at the knee joint, and was burned alive. 

“It was only 10 years later, on the same day, and at the 
same hour, that a goat gave chase to six elephants, just as a 
high wind began to blow, killing three dead horses and a cheap 
cigar that had just come out of the hospital.” 

“There, what do you think of that?” cried hubby, as he fin- 
ished reading. 

“T think it was a splendid bargain, dear,” said his wife. 
“You had better get half a dozen, as your stock of shirts is run- 
ning low.”—Los Angeles Times. 


A WORD TO THE WISE 


“Say, son where is the editor?” asked an irate individual of 
the office boy, with blood in his eye. 

“Out taking flowers to a gentleman who called yesterday.”— 
St. Louis Star. 


FRESH FISH FOOD 


Bimbo—I caught Bill, the fisherman, digging for worms in 
my garden. 

Timbo—He hooks his bait to bait his hooks.—Topics of the 
Day Films. 


LUCKY LANDLORD 


A landlord in a certain town found it no easy matter to col- 
lect his rent with unfailing regularity. One woman was par- 
ticularly trying in this respect, and he thought himself lucky 
if he only received from her part of the rent due. One morning 
when he called at her house she offered him half a dollar. 

“Is that all you-ve got for me ” he inquired, with a scowl. 
“You’re so much in arrears.” 

“Go on now and he satisfied,” was the reply. “You wouldn’t 
have that if my old man hadn’t sold the back door.”—London 
Ideas. 


CAN’T FOOL THE HORSE FLY 


Sambo and Rastus were sitting under a tree on a bench 
talking. 

“Sambo,” Rastus asked, “what am dat flying around my 
head?” 

“Why, dat am a hoss fly.” a 

“Dat am a fly dat buzzes around hosses, cows and jackasses. 

“You all don’t mean to ’sinuate I’se a jackass, do you?” 

“IT don’t mean to ’sinuate anything, but you all can’t fool a 
hoss fly.”—St. Louis Star. 
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THE CANNING TRADE. 


WHERE TO BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BASKETS (wire), scalding, picking, ete. 
K. Robins, & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co.. La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable and fruit. 


Ayars Machine Co., Salem, N. J 

A. K. Robins & Co., Baltimore. 

Sprague Cang. Mehy. Co., Chicago. 


Blowers, pressure. See Pumps. 


BOILERS AND ENGINES, steam. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Louis A. Tarr, Inc., Baltimore, Md. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers‘ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 


Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Edw. Ermold Co., New York City. 


Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, wood. 


H. D. Dreyer & Co., Baltimore. 
Boxes, corrugated paper. See Corrugated 
Paper Products. 
Boxing Machines, can. 
can. 
BOX STRAPPING MACHINES 
Cary Mfg. Co., Brooklyn, N. Y. 
BROKERS. 


oe. J. Meehan & Co., Baltimore. 
. E. Jones & Co., Baltimore. 
i M. Zoller Co., Baltimore, Md. 

Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 
Buckets. 
Buckets, wood. 


See Labeling Machines, 


See Cannery Supplies. 
BURNERS, oil gas, gasoline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 


Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 

Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 


CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 


Ams Moshine Co., Max, New York City. 
E. W. Bliss _prookiyn, 

Rach Can M Co., Chicago. 

John R. Mitchell” Baltimore. 
McDonald Machine Co., Chicago. 
Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 


Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 


Ayars Machine Co., Salem, N. J. > 
Berlin Cang. Machy. Wks., Berlin, Wis. 

A. K. Robins & Co., Baltimore. 

Sinclair- Seott Co., Baltimore. 

Sprague Cang. Mehy. Co., Chicago. 

Zastrow Machine Co., Baltimore. 

Canning Experts. See Consulting Experts. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Canmakers’ Machinery. 
Filling Machines, bottle. See Bottlers’ Mehy. 


Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can Co., Syracuse, N. Y. 

Heekin Can Co., Cincinnati, Ohio. 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

Virginia Can Co., Roanoke, Va. 

Wheeling Corrugating Co., Wheeling, W. Va. 

Cans, fiber. See Fiber Containers. 
CAPPING MACHINES, soldering. | 

Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 

solderless. See Closing 

ac 
Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyors, gravity. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 
Sprague Cang. Mchy. Co., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 
Chain Belt Conveyors. See Conveyors. 
Chain for elevating, conveying. See Convey- 
ors. 
Checks, omaplepees time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 
CLEANER AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 


CLEANING AND GRADING MACHINERY, 


fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 
CLEANING & GRADING MACHINERY, 
peas, bean, seed, etc. 
Huntley Mfg. Co., Silver Creek, ¥. 
Invincible Grain Cleaner Co., ‘sliver Creek, 


A. K. Robins & Co., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 

Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 

Clocks, process time. See Controllers. 


CLOSING MACHINES, open top cans. 


Ams Machine Co., Max, New York City. 

E. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Machy. Co., Chicago, Il. 
Seattle-Astoria Iron Works, Seattle, Wash 
Wheeling Corrugating Co., Wheeling, W. Va. 


Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Condensed Milk Canning Machinery. See Milk 
Condensing Mchy. 

Colors, Certified for foods. 

CONVEYORS & CARRIERS, canners. 
Matthew Gravity Carrier Co., Elwood City, Pa. 
La Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Baltimore. 

COOKERS, continuous, agitating. 


Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin Cang. Machy. Wks., Berlin, Wis. 


Souder Mfg. Co., Bridgeton, N. J. 
Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 
Fillers. 
COOLERS, continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 


COPPER COILS for tanks. 
F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 


CORKING MACHINES 
Edw. Ermold Co., New York City. 


CORN COOKER-FILLERS. 
Ayars Leonel Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Morral Bros., Morral, Ohio. 
Sprague Cang. Mchy. Co., Chicago. 

CORN CUTTERS. 

A. K. Robins & ae Baltimore. 
Morral Bros., Morral. 
Sprague Cang. Mehy. Co., Chicago. 

CORN SHAKERS (in the can). 
Ayars Machine Co., Salem, N. J. 


CORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, oO. 

Peerless Husker Co., Buffalo, N. Y. 


Corn Mixers and Agitators. See Corn Cooker 
Fillers. 


CORRUGATED PAPER PRODUCTS. 


(Boxes, Bottle Wrappers, etc.) 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Stecher Litho. Co., Rochester, N.. ¥. 
Counters. See Can Counters. 


Countershafts. See Speed Regulating Devices. 


CRANES and carrying machines. 
A. K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Zastrow Machine Co Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy 
Dating Machines. See Stampers and Markers 


DECORATED TIN (for Cans, Caps, etc.). 


American Can Co., New York. 

Continental Can Co., Syracuse, N. Y. 

Southern Can Co., Baltimore. 

Wheeling Corrugating Co., Wheeling, W. Va. 

Dies, ean. See Canmakers’ Mchy. 

Double-Seaming Machines. See Closing Mchs 
DRYERS, drying machinery. 

Edw. Renneburg & Sons Co., Baltimore. 

Elevators, Warehouse. 


Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, ete. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and Engines. 


Enameled-lined kettles. See Tanks, glass 
lined. 


EVAPORATING MACHINERY. 

Edw. Renneburg & Sons Co., Baltimore. 
EXHAUST BOXES. 

Ayars Machine Co., Salem, N. J. 

Peerless Husker Co., Buffalo, N. Y. 

A. K. Robins & Co. Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 

Factory Stools. See Stools. 

Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 
A. K. Robins & Co., Baltimore, Md. 


Fertilizers. 


FIBRE CONTAINERS for food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., Ine., Syracuse, Chicago 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, boxboard, ete. 
Hinde & Dauch Paper Co., Sandusky, Ohiv. 
re and Cookers. See Corn Cooker- 
lller: 
Filling nl bottles. See Bottlers’ Mchy 


FILLING MACHINES, 
Ayars Machine Co., Salem, J. 
Karl Kiefer Machine Co., a Ohio. 
Huntley Mfg. Co., Silver Creek, 2 
Peerless Husker ‘Co., Buffalo. 
A. K. Robins & Co., Baltimore. 
Sinelair-Seott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Filling Machine, syrup. See Syruping Ma- 

chines. 


FINISHING MACHINES, catsup, etc. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Food Choppers. See 
Friction Top Cans. See Cans, t 
Fruit Graders. See Cleaning oe Grading 
Mehy., fruit. 
Fruit Parers. See Paring Machines. 
FRUIT PITTERS and seeders. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery Supplies. 


Gauges, pressure, time, etc. See Power Plant 
Equipment. 
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GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Sprague Canning Mchy. Co., 
Generators, electric. See motors. 
Glass-lined 4 Tanks, glass-lined. 
Glue, for sealing re boxes. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and Gr’'d’g Mchy. 
Gravity Carriers. See Carriers and Conveyors. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and Grad- 

ing Mchy. 

Hoisting and Carrying Mches. See Cranes. 
Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Ink, can stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 
Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
F. H. Langsenkamp, Indianapolis, Ind. 
Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 
Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, process. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Zastrow Mchy. Co., Baltimore. 


KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 
Kraut Cutters. 


LABELING MACHINES 


Edw. Ermold Co., New York City. 
F. H. Knapp Co., Yonkers, N. Y. 


LABEL Manufacturers. 
H. Gamse & Co., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, N. Y. 


LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Zastrow Mchy. Co., Baltimore. 
Molasses Filling Machines. See Filling Ma- 


chines. 
Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 


Berlin Cang. Mchy. Works, Berlin, Wis. 

Edw. Renneburg & Sons Co., Baltimore. 

Zastrow Mchy. Co., Baltimore. 

Packers’ Cans. See Cans. 

Pails, tubs, ete., fibre. See Fibre Containers. 

Paper Boxes. See Corrugated Paper Products. 

Paper Cans and Containers. See Fibre Con- 
tainers. 

Paring Knives. 


PARING MACHINES. 


Sinclair-Scott Co., Baltimore. 
PASTE, canners’. 

Arabol Mfg. Co., New York City. 

Edw. Ermold Co., New York City. 

A. S. Hoyt Co., New York. 


PEA and BEAN SEED. 


D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Co., Chicago. 


PEA CANNERS’ MACHINERY. 


Ayars Machine Co., Salem, N. J. 

Berlin -Cang. Mchy. Works, Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Co., Chieago. 

Pea Harvesters. See Farming Machinery. 


See Knives. 


Pea Hullers and Viners. 


Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


Pea Vine Feeders. 


Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Perforated Sheet Metal. See Sieves and 

Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
_— Belts and Tables. See Pea Canners 
chy. 


PINEAPPLE MACHINERY. 
E. J. Lewis, Middleport, N. Y. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 

Equipment. 


PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


PULP MACHINERY. 
Berlin Cang. Mchy. Works,: Berlin, Wis. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


PUMPS, air, water, brine, syrup. 


F. H. Langsenkamp, Indianapolis. 

Ams Machine Co., Max, New York City. 
A. K. Robins & Co., Baltimore. 

Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 


See Cannery 
Supplies. 


SALT, canners. 


Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 


Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 


SCALDERS, tomato, etc. 


Ayars Machine Co., Salem, N. J. 

F. H. Langsenkamp, Indianapolis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 

Scalding and Picking Baskets. See Baskets. 

Scrap Bailing Press. 

Screw Caps, bottle. See Caps. 

Sealing Machines, bottle. See Bottlers’ Mchy. 

Sealing Machines, sanitary cans. See Closing 
Machines. 


SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
Rogers Bros. Co., Chicago. 
Separators. See Pea Canning Mchy. 


SHEET METAL WORKING MACHINERY. 


E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
McDonald Machine Co., Chicago, Il. 


Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Seott Co., Baltimore. 
SILKING MACHINES, corn. 


Huntley Mfg. Co., Silver Creek, N. Y. 


Slicers, fruit and vegetable. See Corers and 
Slicers. 


Sorters, pea. See Cleaning & Grading Mchy. 


SPEED REGULATING DEVICES (for Ma- 


chines, belt drives, ete.). 
Sinclair-Scott & Co., Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 


STAMPERS AND MARKEBS. 
Ams Machine Co., Max, New York City. 
A. C. Gibson Co., Buffalo. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam Pipe Covering. See Boiler and Pipe 


Covering. 
Steam Retorts. See Kettles, process. 
STENCILS, marking pots and _ brushes, 
brass checks, rubber und steel type, burn- 
ing brands, etc. 
A. C. Gibson Co., Buffalo. 
A. K. Robins & Co., Baltimore. 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Chisholm-Scott Co., Columbus, Ohio. 
Huntley Mfg. Co., Silver Creek, N. Y¥ 
E. J. Lewis, Middleport. N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Supplies, engine room, line shaft, etc. See 
Power Plant Equipment. 
Supply House and General Agents. See Gen- 


eral Agents. 
Switchhoards. See Electrical Appliances. 
SUGAR—Canners’ 


Franklin Sugar Refining Co., Philadelphia. 


SYRUPING MACHINE. 


Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 
A. K. Robins & Co., Baltimore. 

Sprague Cung. Mehy. Co., Chicago. 

Tables, picking. See Pea Canners’ Mchy. 


TANKS, METAL, 
Berlin Cang. Mchy. Works, Berlin, Wis. 
F. H. Langsenkamp, Indianapolis. 
Slaysman & Co., Baltimore, Md. 
TANKS, glass-lined steel. 
F. H. Langsenkamp, Indianapolis, Ind. 
TANKS, WOODEN. 
Testers, can. See Canmakers’ Mchy. 
Ticket Punches. See Stencils. 
Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


Tipping Machines, See Capping Machines. 


TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


TOMATO PEELING MACHINE. 
A. K. Robins & Co., Baltimore. 
Tomato Seed. See Seeds. 

TOMATO WASHERS. 


Ayars Machine Co., Salem, N. J. 
F. H. Langsen Pp, In 

A. K. Robins & Co., Baltimore. 

Peerless Husker Co., Buffalo. 

Sprague Cang. Mchy. Co., Chicago. 
Transmission Machinery. See Power Plart 


Equipment. 
Trucks, Platform, ete. See Factory Trucks. 


Tumblers, glass. See Glass Bottles, etc. 

Turbines. See Electrical Machinery. 

Variable Speed Countershafts. Speed 

Regulators. 

Vegetable Corers, etc. See Corers and Slicers. 

Vegetable Parers. See Paring Machines. 

Viner Feeders. See Viners and Hullers. 
VINERS AND HULLERS. 

Chisholm-Scott Co., Columbus, 

Frank Hamachek, Kewaunee, Wis. 

Washers, bottle. See Bottlers’ Machinery. 

Washers and scalders, fruit, etc. See Scalders. 
WASHERS, can and jar. 

Ayars Machine Co., Salem, N. J. 

Berlin Cang. Mchy. Works, Berlin, Wis. 

A. K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See Baskets. 

Windmills and Water Supply Systems. See 

Janks, wood. 

Wiping Machines, can. See Canmakers’ Mchy. 

Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 
WIRE, for strapping boxes 

Cary Mehy. Co., Brooklyn, N. Y. 

Wrappers, paper . See Corrugated Paper 


roducts. 
Wrapping Machines, can. See Labelling Mchy. 
WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 
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Equipped with all the latest im- 
provements. Strongly and ac- 


curately made. Has been used for | A Good PRODUCT plus an 
wilh attractive “GAMSE LABEL” 
properly displayed 
KETTLE “spells “SUCCESS” 


We operate MORE LITHOGRAPHIC 

High Speed Offset Presses—than any 
MADE BY house in Baltimore and can save you 

Edw. Renneburg i MONEY on your Labels. | *. Write Us 


& Sons Company H. GAMSE & BRO. 


2639 Bosten Street 


Atlantic Whar, Basin and q LITHOGRAPHERS 
BALTIMORE = - MD Gamse Building, BALTIMORE, MD. 
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